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1. Write your roll number in the space provided on the top of
this page.

2. This paper consists of fifty multiple-choice type of questions.
3. At the commencement of examination, the question booklet

will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the

paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.

(ii) Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of 5 minutes. Afterwards, neither the Question
Booklet will be replaced nor any extra time will be
given.

(iii) After this verification is over, the OMR Sheet Number
should be entered on this Test Booklet.

4. Each item has four alternative responses marked (A), (B), (C)
and (D). You have to darken the circle as indicated below on
the correct response against each item.

Example :

where (C) is the correct response.
5. Your responses to the items are to be indicated in the OMR

Sheet given inside the Paper I Booklet only. If you mark
at any place other than in the circle in the OMR Sheet, it will
not be evaluated.

6. Read instructions given inside carefully.
7. Rough Work is to be done in the end of this booklet.
8. If you write your Name, Roll Number, Phone Number or put

any mark on any part of the OMR Sheet, except for the space
allotted for the relevant entries, which may disclose your
identity, or use abusive language or employ any other unfair
means such as change of response by scratching or using
white fluid, you will render yourself liable to disqualification.

9. You have to return the test question booklet and Original
OMR Sheet to the invigilators at the end of the examination
compulsorily and must not carry it with you outside the
Examination Hall. You are, however, allowed to carry original
question booklet and duplicate copy of OMR Sheet on
conclusion of examination.

10. Use only Blue/Black Ball point pen.
11. Use of any calculator or log table etc., is prohibited.
12. There is no negative marks for incorrect answers.
13. In case of any discrepancy in the English and Hindi versions,

English version will be taken as final.

Number of Pages in this Booklet : 24 Number of Questions in this Booklet : 50

Instructions for the Candidates ¯Ö¸üßõÖÖÙ£ÖµÖÖë Ûêú ×»Ö‹ ×®Ö¤ìü¿Ö
1. ‡ÃÖ ¯ÖéÂšü Ûêú ‰ú¯Ö¸ü ×®ÖµÖŸÖ Ã£ÖÖ®Ö ¯Ö¸ü †¯Ö®ÖÖ ¸üÖê»Ö ®Ö´²Ö¸ü ×»Ö×ÜÖ‹ …
2. ‡ÃÖ ¯ÖÏ¿®Ö-¯Ö¡Ö ´Öë ¯Ö“ÖÖÃÖ ²ÖÆãü×¾ÖÛú»¯ÖßµÖ ¯ÖÏ¿®Ö Æïü …
3. ¯Ö¸üßõÖÖ ¯ÖÏÖ¸ü´³Ö ÆüÖê®Öê ¯Ö¸ü, ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ †Ö¯ÖÛúÖê ¤êü ¤üß •ÖÖµÖêÝÖß … ¯ÖÆü»Öê

¯ÖÖÑ“Ö ×´Ö®Ö™ü †Ö¯ÖÛúÖê ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ ÜÖÖê»Ö®Öê ŸÖ£ÖÖ ˆÃÖÛúß ×®Ö´®Ö×»Ö×ÜÖŸÖ
•ÖÖÑ“Ö Ûêú ×»Ö‹ ×¤üµÖê •ÖÖµÖëÝÖê, ×•ÖÃÖÛúß •ÖÖÑ“Ö †Ö¯ÖÛúÖê †¾Ö¿µÖ Ûú¸ü®Öß Æîü :
(i) ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ ÜÖÖê»Ö®Öê Ûêú ×»Ö‹ ˆÃÖÛêú Ûú¾Ö¸ü ¯Öê•Ö ¯Ö¸ü »ÖÝÖß ÛúÖÝÖ•Ö

Ûúß ÃÖß»Ö ÛúÖê ±úÖ›Ìü »Öë … ÜÖã»Öß Æãü‡Ô µÖÖ ×²Ö®ÖÖ Ã™üßÛú¸ü-ÃÖß»Ö Ûúß
¯Öã×ÃŸÖÛúÖ Ã¾ÖßÛúÖ¸ü ®Ö Ûú¸ëü …

(ii) Ûú¾Ö¸ü ¯ÖéÂšü ¯Ö¸ü ”û¯Öê ×®Ö¤ìü¿ÖÖ®ÖãÃÖÖ¸ü ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ Ûêú ¯ÖéÂšü ŸÖ£ÖÖ
¯ÖÏ¿®ÖÖë Ûúß ÃÖÓÜµÖÖ ÛúÖê †“”ûß ŸÖ¸üÆü “ÖîÛú Ûú¸ü »Öë ×Ûú µÖê ¯Öæ¸êü
Æïü … ¤üÖêÂÖ¯ÖæÞÖÔ ¯Öã×ÃŸÖÛúÖ ×•Ö®Ö´Öë ¯ÖéÂšü/¯ÖÏ¿®Ö Ûú´Ö ÆüÖë µÖÖ ¤ãü²ÖÖ ü̧Ö †Ö
ÝÖµÖê ÆüÖë µÖÖ ÃÖß×¸üµÖ»Ö ´Öë ®Ö ÆüÖë †£ÖÖÔŸÖË ×ÛúÃÖß ³Öß ¯ÖÏÛúÖ¸ü Ûúß
¡Öã×™ü¯ÖæÞÖÔ ¯Öã×ÃŸÖÛúÖ Ã¾ÖßÛúÖ¸ü ®Ö Ûú¸ëü ŸÖ£ÖÖ ˆÃÖß ÃÖ´ÖµÖ ˆÃÖê
»ÖÖî™üÖÛú¸ü ˆÃÖÛêú Ã£ÖÖ®Ö ¯Ö¸ü ¤æüÃÖ¸üß ÃÖÆüß ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ »Öê »Öë …
‡ÃÖÛêú ×»Ö‹ †Ö¯ÖÛúÖê ¯ÖÖÑ“Ö ×´Ö®Ö™ü ×¤üµÖê •ÖÖµÖëÝÖê … ˆÃÖÛêú ²ÖÖ¤ü ®Ö
ŸÖÖê †Ö¯ÖÛúß ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ ¾ÖÖ¯ÖÃÖ »Öß •ÖÖµÖêÝÖß †Öî̧ ü ®Ö Æüß †Ö¯ÖÛúÖê
†×ŸÖ×¸üŒŸÖ ÃÖ´ÖµÖ ×¤üµÖÖ •ÖÖµÖêÝÖÖ …

(iii) ‡ÃÖ •ÖÖÑ“Ö Ûêú ²ÖÖ¤ü OMR ¯Ö¡ÖÛú Ûúß ÛÎú´Ö ÃÖÓÜµÖÖ ‡ÃÖ ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ
¯Ö¸ü †Ó×ÛúŸÖ Ûú¸ü ¤ëü …

4. ¯ÖÏŸµÖêÛú ¯ÖÏ¿®Ö Ûêú ×»Ö‹ “ÖÖ¸ü ˆ¢Ö¸ü ×¾ÖÛú»¯Ö (A), (B), (C) ŸÖ£ÖÖ (D) ×¤üµÖê
ÝÖµÖê Æïü … †Ö¯ÖÛúÖê ÃÖÆüß ˆ¢Ö¸ü Ûêú ¾Öé¢Ö ÛúÖê ¯Öê®Ö ÃÖê ³Ö¸üÛú¸ü ÛúÖ»ÖÖ Ûú¸ü®ÖÖ Æîü
•ÖîÃÖÖ ×Ûú ®Öß“Öê ×¤üÜÖÖµÖÖ ÝÖµÖÖ Æîü …
ˆ¤üÖÆü¸üÞÖ :
•Ö²Ö×Ûúú(C) ÃÖÆüß ˆ¢Ö¸ü Æîü …

5. ¯ÖÏ¿®ÖÖë Ûêú ̂ ¢Ö¸ü Ûêú¾Ö»Ö ̄ ÖÏ¿®Ö ̄ Ö¡Ö I Ûêú †®¤ü¸ü ×¤üµÖê ÝÖµÖê OMR ̄ Ö¡ÖÛú ̄ Ö¸ü Æüß
†Ó×ÛúŸÖ Ûú¸ü®Öê Æïü … µÖ×¤ü †Ö¯Ö OMR ¯Ö¡ÖÛú ¯Ö¸ü ×¤üµÖê ÝÖµÖê ¾Öé¢Ö Ûêú †»ÖÖ¾ÖÖ
×ÛúÃÖß †®µÖ Ã£ÖÖ®Ö ¯Ö¸ü ˆ¢Ö¸ü ×“ÖÅ®ÖÖÓ×ÛúŸÖ Ûú¸üŸÖê Æïü, ŸÖÖê ˆÃÖÛúÖ ´Öæ»µÖÖÓÛú®Ö
®ÖÆüà ÆüÖêÝÖÖ …

6. †®¤ü¸ü ×¤üµÖê ÝÖµÖê ×®Ö¤ìü¿ÖÖë ÛúÖê ¬µÖÖ®Ö¯Öæ¾ÖÔÛú ¯ÖœÌëü …
7. Ûú““ÖÖ ÛúÖ´Ö (Rough Work) ‡ÃÖ ¯Öã×ÃŸÖÛúÖ Ûêú †×®ŸÖ´Ö ¯ÖéÂšü ¯Ö¸ü Ûú¸ëü …
8. µÖ×¤ü †Ö¯Ö OMR ¯Ö¡ÖÛú ¯Ö¸ü ×®ÖµÖŸÖ Ã£ÖÖ®Ö Ûêú †»ÖÖ¾ÖÖ †¯Ö®ÖÖ ®ÖÖ´Ö, ¸üÖê»Ö

®Ö´²Ö¸ü, ±úÖê®Ö ®Ö´²Ö¸ü µÖÖ ÛúÖê‡Ô ³Öß ‹êÃÖÖ ×“ÖÅ®Ö ×•ÖÃÖÃÖê †Ö¯ÖÛúß ¯ÖÆü“ÖÖ®Ö ÆüÖê
ÃÖÛêú, †Ó×ÛúŸÖ Ûú¸üŸÖê Æïü †£Ö¾ÖÖ †³Ö¦ü ³ÖÖÂÖÖ ÛúÖ ¯ÖÏµÖÖêÝÖ Ûú¸üŸÖê Æïü, µÖÖ ÛúÖê‡Ô
†®µÖ †®Öã×“ÖŸÖ ÃÖÖ¬Ö®Ö ÛúÖ ¯ÖÏµÖÖêÝÖ Ûú¸üŸÖê Æïü, •ÖîÃÖê ×Ûú †Ó×ÛúŸÖ ×ÛúµÖê ÝÖµÖê
ˆ¢Ö¸ü ÛúÖê ×´Ö™üÖ®ÖÖ µÖÖ ÃÖ±êú¤ü ÃµÖÖÆüß ÃÖê ²Ö¤ü»Ö®ÖÖ ŸÖÖê ¯Ö¸üßõÖÖ Ûêú ×»ÖµÖê
†µÖÖêÝµÖ ‘ÖÖê×ÂÖŸÖ ×ÛúµÖê •ÖÖ ÃÖÛúŸÖê Æïü …

9. †Ö¯ÖÛúÖê ¯Ö¸üßõÖÖ ÃÖ´ÖÖ¯ŸÖ ÆüÖê®Öê ¯Ö¸ü ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ ‹¾ÖÓ ´Öæ»Ö OMR ¯Ö¡ÖÛú
×®Ö¸üßõÖÛú ´ÖÆüÖê¤üµÖ ÛúÖê »ÖÖî™üÖ®ÖÖ †Ö¾Ö¿µÖÛú Æîü †Öî¸ü ¯Ö¸üßõÖÖ ÃÖ´ÖÖ×¯ŸÖ Ûêú ²ÖÖ¤ü
ˆÃÖê †¯Ö®Öê ÃÖÖ£Ö ¯Ö¸üßõÖÖ ³Ö¾Ö®Ö ÃÖê ²ÖÖÆü¸ü ®Ö »ÖêÛú¸ü •ÖÖµÖë … ÆüÖ»ÖÖÓ×Ûú †Ö¯Ö
¯Ö¸üßõÖÖ ÃÖ´ÖÖ×¯ŸÖ ¯Ö¸ü ´Öæ»Ö ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ ŸÖ£ÖÖ OMR ¯Ö¡ÖÛú Ûúß ›ãü¯»ÖßÛêú™ü
¯ÖÏ×ŸÖ †¯Ö®Öê ÃÖÖ£Ö »Öê •ÖÖ ÃÖÛúŸÖê Æïü …

10. Ûêú¾Ö»Ö ®Öß»Öê/ÛúÖ»Öê ²ÖÖ»Ö ¯¾ÖÖ‡Õ™ü ¯Öê®Ö ÛúÖ Æüß ‡ÃŸÖế ÖÖ»Ö Ûú ȩ̈ü …
11. ×ÛúÃÖß ³Öß ¯ÖÏÛúÖ¸ü ÛúÖ ÃÖÓÝÖÞÖÛú (Ûîú»ÖÛãú»Öê™ü¸ü) µÖÖ »ÖÖÝÖ ™êü²Ö»Ö †Ö×¤ü ÛúÖ

¯ÖÏµÖÖêÝÖ ¾ÖÙ•ÖŸÖ Æîü …
12. ÝÖ»ÖŸÖ ˆ¢Ö¸üÖë Ûêú ×»Ö‹ ÛúÖê‡Ô ®ÖÛúÖ¸üÖŸ´ÖÛú †ÓÛú ®ÖÆüà Æïü …
13. µÖ×¤ü †ÓÝÖÏê•Öß µÖÖ ØÆü¤üß ×¾Ö¾Ö¸üÞÖ ´Öë ÛúÖê‡Ô ×¾ÖÃÖÓÝÖ×ŸÖ ÆüÖê, ŸÖÖê †ÓÝÖÏê•Öß ×¾Ö¾Ö¸üÞÖ

†Ó×ŸÖ´Ö ´ÖÖ®ÖÖ •ÖÖ‹ÝÖÖ …
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MASS COMMUNICATION & JOURNALISM  

Paper – II 
 

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All 

questions are compulsory. 

 

1. The term development journalism, was coined by 

 (A) Alan Chalkley (B) Erskime Childers  

 (C) Christina Ogan (D) William Rosemarry 

 

2. “A newspaper should be both a daily teacher and daily tribune” was stated by 

 (A) Joseph Pulitzer (B) J. L. Nehru 

 (C) Marshall McLuhan (D) George Gerbner 

 

3. In Meletzke’s Model of mass communication process, the role of ______ is a key one 

along with the role of communicator. 

 (A) Receiver (B) Medium 

 (C) Feedback (D) Message 

 

4. Agora is a 

 (A) post on a facebook (B) devil 

 (C) chatter box (D) market place on the internet  

 

5. Manuel Castelles belongs to a school of  

 (A) Semiotics (B) Development media 

 (C) Positivism (D) Critical Theory 

 

6. The other word for copywriting is  

 (A) Deadwood (B) Logjam 

 (C) Intaglio (D) Sealth 

 

7. Inserting a TV programme between two popular TV programmes to boost its ratings is 

known as  

 (A) Twist (B) Blend 

 (C) Link (D) Hammocking 
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•Ö®ÖÃÖÓ“ÖÖ¸ü †Öî ü̧ ¯Ö¡ÖÛúÖ×¸üŸÖÖ 
¯ÖÏ¿®Ö¯Ö¡Ö – II 

®ÖÖê™ü : ‡ÃÖ ¯ÖÏ¿®Ö¯Ö¡Ö ´Öë ¯Ö“ÖÖÃÖ (50) ²ÖÆãü-×¾ÖÛú»¯ÖßµÖ ¯ÖÏ¿®Ö Æïü … ¯ÖÏŸµÖêÛú ¯ÖÏ¿®Ö Ûêú ¤üÖê (2) †ÓÛú Æïü … ÃÖ³Öß ¯ÖÏ¿®Ö †×®Ö¾ÖÖµÖÔ Æïü … 
 

1. ‘×¾ÖÛúÖÃÖ ¯Ö¡ÖÛúÖ×¸üŸÖÖ’ ¿Ö²¤ü ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ®Öê ÝÖœÌüÖ Æîü ? 

 (A) ‹»Ö®Ö “ÖÖŒ»Öê (B) ‡ÙŒÃÖ´Ö ×“Ö»›üÃÖÔ 

 (C) ×ÛÎú×Ã™ü®ÖÖ †ÖêÝÖê®Ö (D) ×¾Ö×»ÖµÖ´Ö ¸üÖê•Ö´Öê¸üß 

 

2. “ÃÖ´ÖÖ“ÖÖ¸ü ¯Ö¡Ö ÛúÖê ¤îü×®ÖÛú ×¿ÖõÖÛú ŸÖ£ÖÖ ¤îü×®ÖÛú •Ö®ÖÖ×¬ÖÛúÖ¸üß ¤üÖê®ÖÖë ÆüÖê®ÖÖ “ÖÖ×ÆüµÖê”, ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛêú «üÖ¸üÖ ÛúÆüÖ 

ÝÖµÖÖ £ÖÖ ? 

 (A) •ÖÖêÃÖê±ú ¯Öã×»ÖŸ•Ö¸ü (B) •Öê.‹»Ö. ®ÖêÆüºþ 

 (C) ´ÖÖ¿ÖÔ»Ö ´ÖîÛú»ÖæÆüÖ®Ö (D) •ÖÖ•ÖÔ ÝÖÖ²ÖÔ®Ö¸ü 

 

3. •Ö®Ö ÃÖÓ“ÖÖ¸ü Ûêú ´Öî»Öê®ÃÛúß ´ÖÖò›ü»Ö ´Öë _______ Ûúß ³Öæ×´ÖÛúÖ Ûúß ¯ÖÏ×ÛÎúµÖÖ ÃÖÓ¯ÖÏêÂÖÛú Ûúß ³Öæ×´ÖÛúÖ Ûêú ÃÖÖ£Ö ¯ÖÏ´ÖãÜÖ Æîü … 

 (A) ¯ÖÏÖ¯ŸÖÛúŸÖÖÔ (B) ´ÖÖ¬µÖ´Ö 

 (C) ¯ÖÏ×ŸÖ¯Öã×Â™ü (D) ÃÖÓ¤êü¿Ö 

 

4. †ÝÖÖê¸üÖ Æîü 

 (A) ×ÛúÃÖß ±êúÃÖ²ÖãÛú ¯Ö¸ü ¯ÖÖêÃ™ü  (B) ›êü×¾Ö»Ö 

 (C) “Öê™ü¸ü ²ÖÖòŒÃÖ  (D) ‡Ó™ü¸ü®Öê™ü ¯Ö¸ü ´ÖÖÛúá™ü ¯»ÖêÃÖ  

 

5. ´Öî®Öã†»Ö ÛúÖÃ™ü»Ö¸ü ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ ×¾Ö“ÖÖ¸ü¯Ö¨ü×ŸÖ ÃÖê ÃÖÓ²ÖÓ×¬ÖŸÖ Æîü ? 

 (A) ÃÖÓÛêúŸÖ×¾Ö–ÖÖ®Ö (B) ×¾ÖÛúÖÃÖ ´Öß×›üµÖÖ 

 (C) ¯ÖÏŸµÖõÖ¾ÖÖ¤ü (D) •Ö×™ü»Ö ×ÃÖ¨üÖÓŸÖ  

 

6. ×»Ö×¯Ö»ÖêÜÖ®Ö Ûêú ×»Ö‹ †®µÖ ¿Ö²¤ü Æîü  

 (A) ›êü›ü ¾Öã›ü  (B) »ÖÖòÝÖ•Öê´Ö 

 (C) ˆŸÛúßÞÖÔ ”û¯ÖÖ‡Ô (D) ÃÖß»£Ö 

 

7. ™üß.¾Öß. ÛúÖµÖÔÛÎú´Ö Ûúß ȩ̂üØ™üÝÖ ²ÖœÌüÖ®Öê Ûêú ×»Ö‹ ¤üÖê »ÖÖêÛú×¯ÖÏµÖ ™üß.¾Öß. ÛúÖµÖÔÛÎú´ÖÖë Ûêú ²Öß“Ö ´Öë ‹Ûú ™üß.¾Öß. ÛúÖµÖÔÛÎú´Ö ›üÖ»Ö®Öê ÛúÖê 

ÛúÆüŸÖê Æïü  

 (A) ×™Ëü¾ÖÃ™ü  (B) ²»Öë›ü 

 (C) Ø»ÖÛú  (D) Æü´µÖãØÛúÝÖ  
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8. Academy ratio in a film is  

 (A) 1.8 to 1 (B) 1.33 to 1 

 (C) 2.00 to 1 (D) 1.7 to 1 

 

9. ‘Dead husk’ in ads relates to limitation of  

 (A) social and individual fulfillment (B) cultural growth 

 (C) Concept of determination (D) Political accessibility 

 

10. ‘Ticket on the meat’ refers to 

 (A) Dade Line (B) Print Line 

 (C) Head Line (D) By Line  

 

11. Active video is  

 (A) violent scene (B) flashback 

 (C) pathos (D) picture information  

 

12. Copy platform refers to  

 (A) Advertiser and product  

 (B) Collaborative effort between client and agency 

 (C) Client and service 

 (D) Ad copy and print media  

 

13. Designer needs to be an expert in 

 (A) Big idea for promotion (B) Color to ad copy 

 (C) Inserting jingles in an ad (D) Written word and visual expression  

 

14. The Bill of Digitalization of Television Channels in India was passed in the year  

 (A) 2003 (B) 2010 

 (C) 2007 (D) 2011 

 

15. Collateral category in ads doesn’t include  

 (A) Product Brochures (B) Catalogues  

 (C) Readership profile (D) Tradeshow handouts  

 

16. To identify a brand in a series of advertisements ____ are used.  

 (A) Preheads (B) Subheads 

 (C) Jumpheads (D) Label heads 
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8. ×ÛúÃÖß ×±ú»´Ö ÛúÖ ‹Ûîú›ü´Öß †®Öã¯ÖÖŸÖ Æîü  

 (A) 1.8 ÃÖê 1  (B) 1.33 ÃÖê 1 

 (C) 2.00 ÃÖê 1  (D) 1.7 ÃÖê 1 

 

9. ×¾Ö–ÖÖ¯Ö®ÖÖë ´Öë ‘›êü›ü ÆüÃÛú’ ÛúÖ ÃÖÓ²ÖÓ¬Ö ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛúß ÃÖß´ÖÖ ÃÖê Æîü ? 

 (A) ÃÖÖ´ÖÖ×•ÖÛú †Öî¸ü ¾µÖ×ŒŸÖ ¯Ö×¸üŸÖÖêÂÖ (B) ÃÖÖÓÃÛéú×ŸÖÛú ÃÖÓ¾Öé×¨ü 

 (C) ¯Ö×¸üÃÖß´Ö®Ö Ûúß ÃÖÓÛú»¯Ö®ÖÖ (D) ¸üÖ•Ö®Öß×ŸÖÛú ¯ÖÆãÑü“Ö 

 

10. ‘×™üÛú™ü †Öò®Ö ×¤ü ´Öß™ü’ ÃÖê ŸÖÖŸ¯ÖµÖÔ Æîü  

 (A) ›êü›ü »ÖÖ‡®Ö (B) Ø¯ÖÏ™ü »ÖÖ‡®Ö 

 (C) Æêü›ü »ÖÖ‡®Ö (D) ²ÖÖ‡»ÖÖ‡®Ö 

 

11. ÃÖ×ÛÎúµÖ ¾Öß×›üµÖÖê Æîü  

 (A) ØÆüÃÖÛú ¥ü¿µÖ (B) †ŸÖßŸÖÖ¾Ö»ÖÖêÛú®Ö 

 (C) Ûú¹ýÞÖ ¸üÃÖ  (D) ×“Ö¡Ö ÃÖæ“Ö®ÖÖ 

 

12. ÛúÖò¯Öß ¯»Öê™ü±úÖò´ÖÔ ÃÖê ŸÖÖŸ¯ÖµÖÔ Æîü 

 (A) ×¾Ö–ÖÖ¯ÖÛú †Öî¸ü ˆŸ¯ÖÖ¤ü  (B) ÝÖÏÖÆüÛú †Öî¸ü ‹•ÖëÃÖß Ûêú ²Öß“Ö ÃÖÆüµÖÖêÝÖÖŸ´ÖÛú ¯ÖÏµÖÖÃÖ  

 (C) ÝÖÏÖÆüÛú †Öî¸ü ÃÖê¾ÖÖ (D) ×¾Ö–ÖÖ¯Ö®Ö Ûúß ¯ÖÏ×ŸÖ †Öî̧ ü Ø¯ÖÏ™ü ´Öß×›üµÖÖ 

 

13. ×›ü•ÖÖ‡®Ö¸ü ÛúÖê ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛúÖ ×¾Ö¿ÖêÂÖ–Ö ÆüÖê®ÖÖ “ÖÖ×Æü‹ ? 

 (A) ¯ÖÏÖê®®ÖµÖ®Ö Ûêú ×»Ö‹ ²Ö›Ìüß ÃÖÖê“Ö  (B) ×¾Ö–ÖÖ¯Ö®Ö Ûúß ¯ÖÏ×ŸÖ ÛúÖ ¸ÓüÝÖ  

 (C) ×ÛúÃÖß ×¾Ö–ÖÖ®Ö ´Öë ŸÖãÛú²ÖÓ¤üß ›üÖ»Ö®ÖÖ (D) ×»Ö×ÜÖŸÖ ¿Ö²¤ü †Öî¸ü ¥ü¿µÖ †×³Ö¾µÖ×ŒŸÖ 

 

14. ³ÖÖ¸üŸÖ ´Öë ™êü»Öß×¾Ö•Ö®Ö “Öî®Ö»ÖÖë Ûêú ×›ü×•Ö™ü»ÖÖ‡•Öê¿Ö®Ö ÛúÖ ×¾Ö¬ÖêµÖÛú ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ ¾ÖÂÖÔ ¯ÖÖ×¸üŸÖ ×ÛúµÖÖ ÝÖµÖÖ £ÖÖ ? 

 (A) 2003 (B) 2010 

 (C) 2007 (D) 2011 

 

15. ×¾Ö–ÖÖ¯Ö®ÖÖë Ûúß ÃÖÖ´ÖÖ®ÖÖÓŸÖ¸ü ÁÖêÞÖß ´Öë ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ŒµÖÖ ¿ÖÖ×´Ö»Ö ®ÖÆüà ÆüÖêŸÖÖ Æîü ? 

 (A) ˆŸ¯ÖÖ¤ü ×¾Ö¾Ö¸ü×ÞÖÛúÖ‹Ñ (B) ÃÖæ“Öß¯Ö¡Ö  

 (C) ¯ÖÖšüÛúÝÖÞÖÖë ÛúÖ ×¾Ö¾Ö¸üÞÖ (D) ¾µÖÖ¯ÖÖ¸ü ¯ÖÏ¤ü¿ÖÔ®Ö ÃÖÓ²ÖÓ¬Öß ×¾Ö–Ö×¯ŸÖ-¯Ö¡ÖÛú  

 

16. ×¾Ö–ÖÖ¯Ö®ÖÖë Ûúß ÁÖéÓÜÖ»ÖÖ ´Öë ²ÖÎÖÑ›ü Ûúß ¯ÖÆü“ÖÖ®Ö Ûêú ×»Ö‹ _______ ÛúÖ ¯ÖÏµÖÖêÝÖ ×ÛúµÖÖ •ÖÖŸÖÖ Æîü … 

 (A) ¯Öæ¾ÖÔ ¿ÖßÂÖÔ (B) ˆ¯Ö¿ÖßÂÖÔ 

 (C) ¿ÖêÂÖÖÓÛú®Ö ¿ÖßÂÖÔ (D) ®Öß¸üÃÖ ¿ÖßÂÖÔ  
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17. If bipolar attitudes are used in a scale, it is known as  

 (A) Guttman scaling (B) Thurstone measuring method 

 (C) Semantic differential (D) Likert 

 

18. Control variable is used to remove  

 (A) Non-spurious relationship  (B) Inference 

 (C) Conceptual clarity (D) Unwanted influence  

 

19. Androcentric view of cinema is a  

 (A) Male perspective (B) Female view 

 (C) View of the underdog (D) French genre 

 

20. If qualitative and quantitative techniques are combined to understand a research problem, 

it is known as  

 (A) Sociogram (B) Binary method  

 (C) Evaluation  (D) Triangulation  

 

21. Ambush interview contains : 

 (A) Ambivalent questions  (B) Direct questions  

 (C) Simple questions  (D) Hidden questions  

 

22. While Administrative research investigates the reactions of the readers of a newspaper’s 

content, the critical research usually investigates : 

 (A) The size of the paper (B) The layout and colour  

 (C) The font size (D) The ownership and control  

 

23. Titus communications is a joint venfare involving  

 (A) Tass, Sanghai Communications, Itochu, US West 

 (B) Toshiba, Itochu, Time Warner, UNI 

 (C) Itochu, Toshiba, Time Warner, US West 

 (D) UNI, Itochu, Time Warner, US West 

www.jmcstudyhub.com 
(Hub of Journalism &Mass Communication)

www.jmcstudyhub.com 
(Hub of Journalism & Mass Communication)



JMC
STYDY
HUB

 

www.jmcstudyhub.com

J
M C

 D-63-14 7  Paper-II 

17. µÖ×¤ü ×«ü¬ÖÐã¾Öß †×³Ö¾Öé×¢ÖµÖÖë ÛúÖ ×ÛúÃÖß †®Öã´ÖÖ¯Ö ´Öë ¯ÖÏµÖÖêÝÖ ×ÛúµÖÖ •ÖÖŸÖÖ Æîü, ŸÖÖê ‡ÃÖê ÛúÆüŸÖê Æïü  

 (A) ÝÖ™ü´Öî®Ö †®Öã´ÖÖ¯Ö®Ö (B) £ÖÃ™Ôü®Ö †®Öã´ÖÖ¯Ö ×¾Ö×¬Ö 

 (C) ¿Ö²¤üÖ£ÖÔ ×¾ÖÂÖµÖÛú ×¾Ö³Öê¤üÛú  (D) ×»ÖÛú™Ôü  

 

18. ×®ÖµÖÓ¡ÖÞÖ ¯Ö×¸ü¾ÖŸÖá ÛúÖ ˆ¯ÖµÖÖêÝÖ ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖê Æü™üÖ®Öê Ûêú ×»Ö‹ ×ÛúµÖÖ •ÖÖŸÖÖ Æîü ? 

 (A) †Ûéú×¡Ö´Ö ÃÖÓ²ÖÓ¬Ö (B) ¯ÖÏ³ÖÖ¾Ö  

 (C) ÃÖÓÛú»¯Ö®ÖÖŸ´ÖÛú Ã¯ÖÂ™üŸÖÖ (D) †¾ÖÖÓ×”ûŸÖ ¯ÖÏ³ÖÖ¾Ö  

 

19. ×ÃÖ®Öê´ÖÖ Ûêú ÃÖÓ²ÖÓ¬Ö ´Öë ¯ÖãºþÂÖ¯ÖÏ¬ÖÖ®Ö ÃÖ´ÖÖ•Ö ÛúÖ ¥ü×Â™üÛúÖêÞÖ Æîü  

 (A) ¯ÖãºþÂÖ ¯Ö×¸ü¯ÖÏêõµÖ 

 (B) ´Ö×Æü»ÖÖ ÃÖÓ²ÖÓ¬Öß ¥ü×Â™üÛúÖêÞÖ 

 (C) ¯ÖÏ×ŸÖÃ¯Ö¬Öá Ûúß •ÖßŸÖ Ûúß Ûú´Ö †Ö¿ÖÖ ÛúÖ ¥ü×Â™üÛúÖêÞÖ 

 (D) ±Ïëú“Ö ¿Öî»Öß 

 

20. µÖ×¤ü ×ÛúÃÖß ¿ÖÖê¬Ö ÃÖÓ²ÖÓ¬Öß ÃÖ´ÖÃµÖÖ ÛúÖê ÃÖ´Ö—Ö®Öê Ûêú ×»Ö‹ ÝÖãÞÖÖŸ´ÖÛú †Öî¸ü ´ÖÖ¡ÖÖŸ´ÖÛú ŸÖÛú®ÖßÛúÖë ÛúÖê ×´Ö»ÖÖµÖÖ •ÖÖŸÖÖ Æîü ŸÖÖê ‡ÃÖê 

ÛúÆüŸÖê Æîü  

 (A) ÃÖ´ÖÖ•Ö-†Ö»ÖêÜÖ (B) ×«ü†Ö¬ÖÖ¸üß ¯Ö¨ü×ŸÖ 

 (C) ´Öæ»µÖÖÓÛú®Ö (D) ×¡Ö³Öã•Ö®Ö 

 

21. ‘ÖÖŸÖ ÃÖÖõÖÖŸÛúÖ¸ü ´Öë ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ŒµÖÖ ÆüÖêŸÖÖ Æîü ? 

 (A) ˆ³ÖµÖ³ÖÖ¾Öß ¯ÖÏ¿®Ö (B) ¯ÖÏŸµÖõÖ ¯ÖÏ¿®Ö 

 (C) ÃÖÖ¬ÖÖ¸üÞÖ ¯ÖÏ¿®Ö (D) ¯ÖÏ“”û®®Ö ¯ÖÏ¿®Ö 

 

22. •Ö²Ö ¯ÖÏ¿ÖÖÃÖ×®ÖÛú ¿ÖÖê¬Ö ´Öë ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡Ö Ûúß ×¾ÖÂÖµÖ-¾ÖÃŸÖã Ûêú ²ÖÖ¸êü ´Öë ¯ÖÖšüÛúÖë Ûúß ¯ÖÏ×ŸÖ×ÛÎúµÖÖ Ûúß •ÖÖÑ“Ö Ûúß •ÖÖŸÖß Æîü, ŸÖ²Ö 

†Ö»ÖÖê“Ö®ÖÖŸ´ÖÛú ¿ÖÖê¬Ö ´Öë ÃÖÖ´ÖÖ®µÖŸÖ: ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛúß •ÖÖÑ“Ö Ûúß •ÖÖŸÖß Æîü ? 

 (A) ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡Ö Ûêú †ÖÛúÖ¸ü Ûúß  (B) ×¾Ö®µÖÖÃÖ †Öî¸ü ¸ÓüÝÖ Ûúß  

 (C) ±úÖë™ü Ûêú †ÖÛúÖ¸ü Ûúß (D) Ã¾ÖÖ×´ÖŸ¾Ö †Öî̧ ü ×®ÖµÖÓ¡ÖÞÖ Ûúß  

 

23. ™üÖ‡™üÃÖ Ûú´µÖã×®ÖÛêú¿Ö®ÃÖ ‹Ûú ÃÖÓµÖãŒŸÖ ˆª´Ö Æîü, ×•ÖÃÖ´Öë ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ÛúÖî®Ö-ÛúÖî®Ö ¿ÖÖ×´Ö»Ö Æîü ? 

 (A) ŸÖÖÃÖ, ÃÖÖÓ‘ÖÖ‡Ô Ûú´µÖã×®ÖÛêú¿Ö®ÃÖ, ‡ŸÖÖê¿Öæ, µÖæ.‹ÃÖ. ¾ÖêÃ™ü  

 (B) ŸÖÖê¿Öß²ÖÖ, ‡ŸÖÖê¿Öæ, ™üÖ‡´Ö ¾ÖÖ®ÖÔ¸ü, µÖæ.‹®Ö.†Ö‡Ô. 

 (C) ‡ŸÖÖê¿Öæ, ŸÖÖê¿Öß²ÖÖ, ™üÖ‡´Ö ¾ÖÖ®ÖÔ¸ü, µÖæ.‹ÃÖ. ¾ÖêÃ™ü  

 (D) µÖæ.‹®Ö.†Ö‡Ô. ‡ŸÖÖê¿Öæ, ™üÖ‡´Ö ¾ÖÖ®ÖÔ̧ ü, µÖæ.‹ÃÖ. ¾ÖêÃ™ü  
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24. Identify the software that is not applied for the page layout of magazines or newspapers. 

 (A) InDesign (B) PageMaker 

 (C) QuarkExpress (D) Protool 
 

25. Planted news is one of the techniques of  

 (A) Knowledge management  (B) Fact finding 

 (C) Propaganda (D) Backgrounder  
 

26. Assertion (A) : The invention of Telephone changed the world of communication and its 

influence could be studied as a part of media education.  

 Reason (R) : Telephone is a technical invention associated with communication and 

communication  education has less research on the subject, yet communication 

scholars do not show interest to take it as a research topic. 

 Codes : 

 (A) Both(A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 
 

27. Assertion (A) : Throughout the world, the governments are withdrawing from their social 

responsibilities and the business sector is stepping into the space created as a result 

of Government withdrawals.  

 Reason (R) : The general public is not reacting to the situation as the media is supporting 

such a move. 

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 
 

28. Assertion (A) :  Technical writing requires skillful writers and collaboration of the 

Subject Matter Experts (SMEs) 

 Reason (R) : Technical writers write for the consumers what the innovators like to tell 

about their innovations to the consumers.  

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 
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24. ˆÃÖ ÃÖÖê°™ü¾ÖêµÖ¸ü ÛúÖê ¯ÖÆü“ÖÖ×®Ö‹, ×•ÖÃÖÛúÖ †®Öã¯ÖÏµÖÖêÝÖ ¯Ö×¡ÖÛúÖ†Öë µÖÖ ÃÖ´ÖÖ“ÖÖ¸ü ¯Ö¡ÖÖë Ûêú ¯ÖéÂšü ×¾Ö®µÖÖÃÖ Ûêú ×»Ö‹ ®ÖÆüà ×ÛúµÖÖ 

•ÖÖŸÖÖ Æîü ? 

 (A) ‡®Ö-×›ü•ÖÖ‡®Ö (B) ¯Öê•Ö ´ÖêÛú¸ü  

 (C) Œ¾ÖÖÛÔú ‹ŒÃÖ¯ÖÏêÃÖ (D) ¯ÖÏÖê™æü»Ö 

 

25. ¸üÖê×¯ÖŸÖ ÃÖ´ÖÖ“ÖÖ¸ü ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖß ‹Ûú Ûúß ŸÖÛú®ÖßÛú Æîü  

 (A) –ÖÖ®Ö ¯ÖÏ²ÖÓ¬Ö®Ö (B) ŸÖ£µÖ ÜÖÖê•Öß 

 (C) ¯ÖÏ“ÖÖ¸ü (D) ²ÖîÛú ÝÖÏÖ Ó̂›ü¸ü 

 

26. †×³ÖÛú£Ö®Ö (A) : ™êü»Öß±úÖê®Ö Ûêú †Ö×¾ÖÂÛúÖ¸ü ®Öê ÃÖÓ“ÖÖ¸ü-•ÖÝÖŸÖ ÛúÖê ¯Ö×¸ü¾ÖÙŸÖŸÖ Ûú¸ü ×¤üµÖÖ Æîü †Öî¸ü ‡ÃÖÛêú ¯ÖÏ³ÖÖ¾Ö ÛúÖ †¬µÖµÖ®Ö 

´Öß×›üµÖÖ ×¿ÖõÖÖ Ûêú ‹Ûú ³ÖÖÝÖ Ûêú ºþ¯Ö ´Öë ×ÛúµÖÖ •ÖÖ ÃÖÛúŸÖÖ £ÖÖ …  

 ŸÖÛÔú (R) : ™êü»Öß±úÖê®Ö ÃÖÓ“ÖÖ ü̧ ÃÖê •Öã›üÖ ‹Ûú ŸÖÛú®ÖßÛúß †Ö×¾ÖÂÛúÖ ü̧ Æîü †Öî̧ ü ÃÖÓ“ÖÖ ü̧ ×¿ÖõÖÖ ´Öë ‡ÃÖ ×¾ÖÂÖµÖ ¯Ö ü̧ ²ÖÆãüŸÖ Ûú´Ö ¿ÖÖê¬Ö 

×ÛúµÖÖ ÝÖµÖÖ Æîü, †Ö•Ö ³Öß ÃÖÓ“ÖÖ ü̧ ¿ÖÖê¬ÖÖ£Öá ‡ÃÖ ×¾ÖÂÖµÖ ÛúÖê ¿ÖÖê¬Ö ×¾ÖÂÖµÖ Ûêú ºþ¯Ö ´Öë »Öê®Öê ´Öë ºþ×“Ö ®ÖÆüà ×¤üÜÖÖŸÖê Æïü …  

 Ûæú™ü : 

 (A) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 

 

27. †×³ÖÛú£Ö®Ö (A) : ÃÖ´¯ÖæÞÖÔ ×¾Ö¿¾Ö ´Öë ÃÖ¸üÛúÖ¸ëü †¯Ö®Öê ÃÖÖ´ÖÖ×•ÖÛú ˆ¢Ö¸ü¤üÖ×µÖŸ¾ÖÖë ÃÖê ¯Ößšêü Æü™ü ¸üÆüß Æïü ŸÖ£ÖÖ ÃÖ¸üÛúÖ¸üÖë Ûêú ¯Öß”êû 

Æü™ü®Öê Ûêú ¯Ö×¸üÞÖÖ´Ö Ã¾Öºþ¯Ö ˆŸ¯Ö®®Ö Ã£ÖÖ®Ö ¯Ö¸ü ¾µÖÖ¾ÖÃÖÖ×µÖÛú õÖê¡Ö †¯Ö®Öê Ûú¤ü´Ö ²ÖœÌüÖ ¸üÆüÖ Æîü … 

 ŸÖÛÔú (R) : ´Öß×›üµÖÖ «üÖ ü̧Ö ÃÖ´Ö£ÖÔ®Ö ×ÛúµÖê •ÖÖ®Öê Ûêú ÛúÖ ü̧ÞÖ ÃÖÖ´ÖÖ®µÖ •Ö®ÖŸÖÖ ‡ÃÖ ×Ã£Ö×ŸÖ ¯Ö ü̧ ¯ÖÏ×ŸÖ×ÛÎúµÖÖ ®ÖÆüà ¾µÖŒŸÖ Ûú ü̧ŸÖß Æîü … 
 Ûæú™ü : 

 (A) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 

 

28. †×³ÖÛú£Ö®Ö (A) : ŸÖÛú®ÖßÛúß »ÖêÜÖ®Ö Ûêú ÛúÖî¿Ö»Ö¯ÖæÞÖÔ »ÖêÜÖÛúÖë ŸÖ£ÖÖ ×¾ÖÂÖµÖ ×¾Ö¿ÖêÂÖ–ÖÖë Ûêú ÃÖÆüµÖÖêÝÖ Ûúß †Ö¾Ö¿µÖÛúŸÖÖ ÆüÖêŸÖß Æîü … 

 ŸÖÛÔú (R) : ŸÖÛú®ÖßÛúß »ÖêÜÖÛú ˆ¯Ö³ÖÖêŒŸÖÖ†Öë Ûêú ×»Ö‹ µÖÆü ×»ÖÜÖŸÖê Æïü ×Ûú ®Ö¾ÖÖ“ÖÖ ü̧Ûú †¯Ö®Öê ®Ö¾ÖÖ“ÖÖ ü̧ Ûêú ²ÖÖ ȩ̂ü ´Öë ˆ¯Ö³ÖÖêŒŸÖÖ†Öë 

ÃÖê ŒµÖÖ ÛúÆü®ÖÖ “ÖÖÆüŸÖê Æïü ? 

 Ûæú™ü : 

 (A) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 
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29. Assertion (A) : India is fast moving towards becoming a Network society. 

 Reason (R) : India cannot become a network society soon as Internet penetration in India 

is very low. 

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 
 

30. Assertion (A) : The duty of the press is to make fair criticism of any institution in public 

interest but all  the same time it has to abide by the journalistic norms.  

 Reason (R) : The press, generally fails to meet the expected objectivity in pursuing its 

duty towards the society.  

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 
 

31. Assertion (A) : As marginalized sections of society cannot ventilate their opinions 

through mainstream mass media channels, they look for alternative channels to 

support their cause. 

 Reason (R) : Since marginalized sections do not economically support mass media 

channels, the latter do not lend their support to these sections of population.  

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 
 

32. Assertion (A) : The prices of magazines in India are beyond the reach of common man, 

their circulation is declining. 

 Reason (R) : The proliferation of television channels has resulted in fast information 

dissemination, the common man does not depend on magazines for information.  

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 
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29. †×³ÖÛú£Ö®Ö (A) : ³ÖÖ¸üŸÖ ®Öê™ü¾ÖÛÔú ÃÖÖêÃÖÖ‡™üß ²Ö®Ö®Öê Ûúß ×¤ü¿ÖÖ ´Öë ŸÖê•Öß ÃÖê ²ÖœÌü ¸üÆüÖ Æîü … 

 ŸÖÛÔú (R) : ³ÖÖ ü̧ŸÖ •Ö»¤üß ®Öê™ü¾ÖÛÔú ÃÖÖêÃÖÖ‡™üß ®ÖÆüà ²Ö®Ö ÃÖÛúŸÖÖ Æîü, ŒµÖÖë×Ûú ³ÖÖ ü̧ŸÖ ´Öë ‡Ó™ü̧ ü®Öê™ü ÛúÖ ¯ÖÏ³ÖÖ¾Ö ²ÖÆãüŸÖ Ûú´Ö Æîü … 
 Ûæú™ü : 

 (A) (A) †Öî¸ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) †Öî¸ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 
 

30. †×³ÖÛú£Ö®Ö (A) : ¯ÖÏêÃÖ ÛúÖ ÛúŸÖÔ¾µÖ Æîü ×Ûú ¾ÖÆü »ÖÖêÛú ×ÆüŸÖ ´Öë ×ÛúÃÖß ³Öß ÃÖÓÃ£ÖÖ Ûúß ˆ×“ÖŸÖ †Ö»ÖÖê“Ö®ÖÖ Ûú¸ü ÃÖÛúŸÖÖ Æîü, 

»Öê×Ûú®Ö ˆÃÖÛêú ÃÖÖ£Ö Æüß ˆÃÖê ¯Ö¡ÖÛúÖ×¸üŸÖÖ ÃÖÓ²ÖÓ¬Öß ´ÖÖ®Ö¤Óü›üÖë ÛúÖ ¯ÖÖ»Ö®Ö Ûú¸ü®ÖÖ ÆüÖêÝÖÖ …  

 ŸÖÛÔú (R) : ÃÖ´ÖÖ•Ö Ûêú ¯ÖÏ×ŸÖ †¯Ö®Öê ÛúŸÖÔ¾µÖ ÛúÖ ×®Ö¾ÖÔÆü®Ö Ûú ü̧®Öê ´Öë †¯Öê×õÖŸÖ ¾ÖÃŸÖã×®ÖÂšüŸÖÖ ÛúÖê ¯Öæ̧ üÖ Ûú ü̧®Öê ´Öë ¯ÖÏêÃÖ ÃÖÖ´ÖÖ®µÖŸÖ: 

†ÃÖ±ú»Ö ¸üÆüŸÖÖ Æîü … 

 Ûæú™ü : 

 (A) (A) †Öî¸ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) †Öî¸ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 

 

31. †×³ÖÛú£Ö®Ö (A) : ŒµÖÖë×Ûú ÃÖ´ÖÖ•Ö Ûêú ÆüÖ×¿Ö‹ ¯Ö¸ü ¸üÜÖê ÝÖ‹ ¾ÖÝÖÔ •Ö®Ö ´Öß×›üµÖÖ Ûêú ´ÖãÜµÖ ´ÖÖ¬µÖ´ÖÖë ÃÖê †¯Ö®Öß ¸üÖµÖ ¾µÖŒŸÖ 

®ÖÆüà Ûú¸ü ÃÖÛúŸÖê Æïü, ‡ÃÖ×»Ö‹ ¾Öê †¯Ö®Öê ÆêüŸÖãÛú Ûêú ÃÖ´Ö£ÖÔ®Ö Ûêú ×»Ö‹ ¾ÖîÛú×»¯ÖÛú ´ÖÖ¬µÖ´ÖÖë Ûêú ´ÖãÜÖÖ¯ÖêõÖß ÆüÖêŸÖê Æïü …  

 ŸÖÛÔú (R) : “ÖæÑ×Ûú ÆüÖ×¿Ö‹ ¯Ö ü̧ ü̧ÜÖê ÝÖ‹ ¾ÖÝÖÔ •Ö®Ö ´Öß×›üµÖÖ ´ÖÖ¬µÖ´ÖÖë Ûúß †ÖÙ£ÖÛú ÃÖÆüÖµÖŸÖÖ ®ÖÆüà Ûú ü̧ŸÖê Æïü, ‡ÃÖ×»Ö‹ •Ö®Ö ´Öß×›üµÖÖ 

†Ö²ÖÖ¤üß Ûêú ‡®Ö ¾ÖÝÖÖí ÛúÖê †¯Ö®ÖÖ ÃÖ´Ö£ÖÔ®Ö ®ÖÆüà ¤êüŸÖê Æïü …  

 Ûæú™ü : 

 (A) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 

 

32. †×³ÖÛú£Ö®Ö (A) : ³ÖÖ¸üŸÖ ´Öë ¯Ö×¡ÖÛúÖ†Öë Ûúß Ûúß´ÖŸÖë ÃÖÖ´ÖÖ®µÖ ¾µÖ×ŒŸÖ Ûúß ¯ÖÆãÑü“Ö ÃÖê ¯Ö ȩ̂ü Æïü, ‡ÃÖ×»Ö‹ ˆ®ÖÛúÖ ¯Ö×¸ü“ÖÖ»Ö®Ö ‘Ö™ü 

¸üÆüÖ Æîü … 

 ŸÖÛÔú (R) : ™êü»Öß×¾Ö•Ö®Ö “Öî®Ö»ÖÖë Ûúß ¯ÖÏ“Öã̧ üŸÖÖ Ûêú ÛúÖ ü̧ÞÖ ÃÖæ“Ö®ÖÖ ÛúÖ ŸÖê•Öß ÃÖê ¯ÖÏÃÖÖ ü̧ ÆüÖê ü̧ÆüÖ Æîü, ‡ÃÖ×»Ö‹ ÃÖÖ´ÖÖ®µÖ ¾µÖ×ŒŸÖ ÃÖæ“Ö®ÖÖ 

Ûêú ×»Ö‹ ¯Ö×¡ÖÛúÖ†Öë ¯Ö ü̧ ×®Ö³ÖÔ̧ ü ®ÖÆüà ü̧ÆüŸÖÖ Æîü …  

 Ûæú™ü : 

 (A) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 
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33. Assertion (A) : Globalization has forced the Indian business units transform themselves 

from being family units to giant corporate houses. 

 Reason (R) : Corporate Communications being an integral part of globalization helped in 

this transformation. 

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 

 

34. Assertion (A) : Critical research guides a communication scholar to question the system 

and take steps to change the system. 

 Reason (R) : Critical school was born to find out the shortcomings of positivism. 

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 

 

35. Assertion (A) : The rigidity of folk media formats for manipulation of content is a big 

problem for them to be used in development communication.  

 Reason (R) : Since folk media formats are inherited from one generation of practitioners 

to the next generation, the rigidity of the formats is an advantage for them to remain 

insular from external influences.  

 Codes : 

 (A) Both (A) and (R) are true. 

 (B) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (C) (A) is true, but (R) is false. 

 (D) (A) is false, but (R) is true. 
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33. †×³ÖÛú£Ö®Ö (A) : ¾Öî¿¾ÖßÛú¸üÞÖ ®Öê ³ÖÖ¸üŸÖßµÖ ÛúÖ¸üÖê²ÖÖ¸ü ‡ÛúÖ‡µÖÖë ÛúÖê ¯ÖÖ×¸ü¾ÖÖ×¸üÛú ‡ÛúÖ‡µÖÖë ÃÖê ²Ö›Ìêü ÛúÖò̧ ü¯ÖÖȩ̂ êü™ü ÝÖéÆüÖë ´Öë †¯Ö®Öê 

†Ö¯ÖÛúÖê ²Ö¤ü»Ö®Öê Ûêú ×»Ö‹ ²ÖÖ¬µÖ Ûú¸ü ×¤üµÖÖ Æîü … 

 ŸÖÛÔú (R) : ¾Öî¿¾ÖßÛú ü̧ÞÖ ÛúÖ †×³Ö®®Ö †ÓÝÖ ÆüÖê®Öê Ûêú ÛúÖ ü̧ÞÖ ÛúÖò̧ ü¯ÖÖȩ̂ êü™ü ÃÖÓ“ÖÖ ü̧ ‡ÃÖ †ÓŸÖ ü̧ÞÖ ´Öë ÃÖÆüÖµÖÛú ²Ö®ÖÖ …  

 Ûæú™ü : 

 (A) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 

 

34. †×³ÖÛú£Ö®Ö (A) : †Ö»ÖÖê“Ö®ÖÖŸ´ÖÛú ¿ÖÖê¬Ö ´Öë ×ÛúÃÖß ÃÖÓ“ÖÖ¸ü ÃÖÓ²ÖÓ¬Öß ¿ÖÖê¬ÖÖ£Öá ÛúÖê ¾µÖ¾ÖÃ£ÖÖ ¯Ö¸ü ¯ÖÏ¿®Ö ˆšüÖ®Öê Ûêú ×»Ö‹ 

×®Ö¤ìü×¿ÖŸÖ ×ÛúµÖÖ •ÖÖŸÖÖ Æîü †Öî¸ü ¾µÖ¾ÖÃ£ÖÖ ÛúÖê ²Ö¤ü»Ö®Öê Ûêú ×»Ö‹ ÛúÖ¸Ôü¾ÖÖ‡Ô Ûúß •ÖÖŸÖß Æîü … 

 ŸÖÛÔú (R) : †Ö»ÖÖê“Ö®ÖÖŸ´ÖÛú ×¾Ö“ÖÖ ü̧¬ÖÖ ü̧Ö ÛúÖ •Ö®´Ö ¯ÖÏŸµÖõÖ¾ÖÖ¤ü Ûúß Ûú×´ÖµÖÖÑ ×®ÖÛúÖ»Ö®Öê Ûêú ×»Ö‹ Æãü†Ö Æîü … 

 Ûæú™ü : 

 (A) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 

 

35. †×³ÖÛú£Ö®Ö (A) : ×¾ÖÛúÖÃÖ ÃÖÓ“ÖÖ¸ü ´Öë ¯ÖÏµÖÖêÝÖ ×Ûú‹ •ÖÖ®Öê Ûêú ×»Ö‹ ×¾ÖÂÖµÖ-¾ÖÃŸÖã ´Öë ”êû›Ìü-”ûÖ›ü Ûú¸ü®Öê Ûêú ×»Ö‹ »ÖÖêÛú ´Öß×›üµÖÖ 

Ûêú ±úÖò´Öì™üÖë Ûúß ÛúšüÖê¸üŸÖÖ ˆ®ÖÛêú ×»Ö‹ ‹Ûú ²Ö›Ìüß ÃÖ´ÖÃµÖÖ Æîü … 

 ŸÖÛÔú (R) : “ÖæÑ×Ûú »ÖÖêÛú ´Öß×›üµÖÖ ±úÖò́ Öì™ü ¾µÖ¾ÖÃÖÖ×µÖµÖÖë Ûúß ‹Ûú ¯ÖßœÌüß ÃÖê †ÝÖ»Öß ¯ÖßœÌüß ´Öë †ÖŸÖê Æïü, ‡ÃÖ×»Ö‹ ±úÖò́ Öì™üÖë Ûúß 

ÛúšüÖȩ̂ üŸÖÖ ˆ®ÖÛêú ×»Ö‹ ‹Ûú ÃÖã×¾Ö¬ÖÖ Æîü, ŸÖÖ×Ûú ¾Öê ²ÖÖÊ ¯ÖÏ³ÖÖ¾ÖÖë ´ÖãŒŸÖ ü̧Æëü …  

 Ûæú™ü : 

 (A) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (B) (A) ŸÖ£ÖÖ (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (C) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (D) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 
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36. Match the following : 

Doordarshan Services Year of Introduction 

a. Color transmission  1. 1985 

b. Morning transmission  2. 1982 

c. Commercial spots 3. 1976 

d. INTEX services  4. 1987 

 Codes : 

  a b c d 

 (A) 2 4 3 1 

 (B) 3 2 4 1 

 (C) 1 3 4 2 

 (D) 4 1 2 3 

 

37. Match List – I with List – II : 

List – I 

(Critic) 

List –II  

(Theoretical Area) 

a. Robert Merton 1. Social Conflict 

b. Herbert Spencer 2. Symbolic Interactionism 

c. C.H. Cooley 3. Structural Functionalism 

d. Ralph Dahrendorf 4. Laissez-faire in Evolutionary Perspective  

 Codes : 

  a b c d 

 (A) 4 2 3 1  

 (B) 3 4 2 1 

 (C) 1 2 3 4 

 (D) 2 3 1 2 

 

38. Match the items in List – I with List – II : 

List – I 

(Concepts /Terms) 

           List – II 

           (Authors) 

a. Frames of Reference 1. Donald Shaw and Maxwell McCombs 

b. Coercion and Consent 2. Antonio Gramsci 

c. Priming 3. Wilbur Schramm 

d. Resonance  4. George Gerbner  

 Codes : 

  a b c d 

 (A) 3 2 1 4 

 (B) 2 3 4 1 

 (C) 4 1 3 2  

 (D) 1 4 2 3 
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36. ÃÖã´Öê»Ö®Ö : 
¤æü¸ü¤ü¿ÖÔ®Ö ÃÖê¾ÖÖ ¿Öãºþ Ûúß •ÖÖ®Öê ÛúÖ ¾ÖÂÖÔ 

a. Ûú»Ö¸ü ™ÒüÖÓÃÖ×´Ö¿Ö®Ö 1. 1985 

b. ¯ÖÏÖŸÖ:ÛúÖ»Öß®Ö ™ÒüÖÓÃÖ×´Ö¿Ö®Ö 2. 1982 

c. ¾ÖÖ×ÞÖ×•µÖÛú Ã¯ÖÖ™ËüÃÖ 3. 1976 

d. ‡®™êüŒÃÖ ÃÖê¾ÖÖ 4. 1987 

 ÛúÖê›ü : 
  a b c d 

 (A) 2 4 3 1 

 (B) 3 2 4 1 

 (C) 1 3 4 2 

 (D) 4 1 2 3 

 

37. ÃÖæ“Öß – I ÛúÖê ÃÖæ“Öß – II ÃÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ : 
ÃÖæ“Öß – I 

(†Ö»ÖÖê“ÖÛú) 
ÃÖæ“Öß – II 

(ÃÖî¨üÖÓ×ŸÖÛú õÖê¡Ö) 
a. ¸üÖò²Ö™Ôü ´Öê™üÖì®Ö 1. ÃÖÖ´ÖÖ×•ÖÛú ™üÛú¸üÖ¾Ö 
b. Æü²ÖÔ™Ôü Ã¯Öê®ÃÖ¸ü  2. ¯ÖÏŸÖßÛúÖŸ´ÖÛú ÃÖÓ¾µÖ¾ÖÆüÖ¸ü¾ÖÖ¤ü 
c. ÃÖß.‹“Ö. Ûæú»Öê 3. œüÖÑ“ÖÖÝÖŸÖ ¯ÖÏÛúÖµÖÔ¾ÖÖ¤ü  
d. ¸êü»±ú ›êüÆü×¸ü®Ö›üÖò±Ôú 4. ÛÎú×´ÖÛú ×¾ÖÛúÖÃÖ Ûêú ¯Ö×¸ü¯ÖÏêõµÖ ´Öë †ÆüÃŸÖõÖê¯Ö 

 ÛúÖê›ü : 
  a b c d 

 (A) 4 2 3 1  

 (B) 3 4 2 1 

 (C) 1 2 3 4 

 (D) 2 3 1 2 

 

38. ÃÖæ“Öß – I ÛúÖê ÃÖæ“Öß – II ÃÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ : 
ÃÖæ“Öß – I 

(ÃÖÓÛú»¯Ö®ÖÖ/¿Ö²¤ü) 
ÃÖæ“Öß – II 

(»ÖêÜÖÛú) 
a. ÃÖÓ¤ü³ÖÔ Ûêú œüÖÑ“Öê 1. ›üÖê®ÖÖ»›ü ¿ÖÖ †Öî̧ ü ´ÖîŒÃÖ¾Öê»Ö ´ÖêÛæú´ÃÖ  
b. ²Ö»ÖÖŸÖ †Öî¸ü ÃÖÆü´Ö×ŸÖ 2. ‹Ó™üÖê×®ÖµÖÖê ÝÖÏÖ´ÃÖÛúß 
c. ¯ÖÏÖ£Ö×´ÖÛú »Öê¯Ö 3. ×¾Ö»²Ö¸ü ÁÖê´Ö 
d. †®Öã®ÖÖ¤ü 4. •ÖÖò•ÖÔ ÝÖ²ÖÔ®Ö¸ü 

 ÛúÖê›ü : 
  a b c d 

 (A) 3 2 1 4 

 (B) 2 3 4 1 

 (C) 4 1 3 2  

 (D) 1 4 2 3 
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39. Match List – I with List – II :  

List – I 

(Concepts) 

List – II 

(Similar Concepts) 

a. Personality element 1. Public stimuli 

b. Attitude function 2. self esteem 

c. Verbal-nonverbal cues 3. Human Communication Theory 

d. Cognitive Dissonance 4. Knowledge  

 Codes : 

 

  a b c d 

 (A) 1 2 3 4 

 (B) 2 4 1 3 

 (C) 4 3 2 1 

 (D) 3 1 4 2 

 

40. Match List – I with List – II :  

List – I 

(Terms / Methods) 

List – II 

(Description) 

a. Cross-sectional 

research 

1. Collecting data to determine how people 

create meaning of their activities 

(culture) in a context. 

b. Longitudinal  2. Collecting data from many research 

studies conducted on a particular topic 

and analysing the same. 

c. Meta Analysis 3. Collecting data from a particular section 

of the research population (sample) 

regularly over a period. 

d. Ethnomethodology 4. Collecting data from all section of a 

sample once. 

 Codes : 

  a b c d 

 (A) 4 3 2 1 

 (B) 3 4 1 2 

 (C) 2 1 3 4 

 (D) 1 2 4 3 
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39. ÃÖæ“Öß – I ÛúÖê ÃÖæ“Öß – II ÃÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ : 

ÃÖæ“Öß – I 

(ÃÖÓÛú»¯Ö®ÖÖ) 

ÃÖæ“Öß – II 

(ÃÖ´ÖÖ®Ö ÃÖÓÛú»¯Ö®ÖÖ) 

a. ¾µÖ×ŒŸÖŸ¾Ö Ûêú ŸÖ¢¾Ö  1. ÃÖÖ¾ÖÔ•Ö×®ÖÛú ˆ¤Ëü¤üß¯Ö®Ö 

b. †×³Ö¾Öé×¢Ö ÛúÖµÖÔ  2. †ÖŸ´Ö-ÃÖ´´ÖÖ®Ö 

c. ³ÖÖÂÖÖµÖß-³ÖÖÂÖêŸÖ¸ü ÃÖÓÛêúŸÖ  3. ´ÖÖ®Ö¾Ö ÃÖÓ¯ÖÏêÂÖÞÖ ÛúÖ ×ÃÖ¨üÖÓŸÖ 

d. ÃÖÓ–ÖÖ®ÖÖŸ´ÖÛú ×¾ÖÃÖÓÝÖ×ŸÖ 4. –ÖÖ®Ö 

 ÛúÖê›ü : 

  a b c d 

 (A) 1 2 3 4 

 (B) 2 4 1 3 

 (C) 4 3 2 1 

 (D) 3 1 4 2 

 

40. ÃÖæ“Öß – I ÛúÖê ÃÖæ“Öß – II ÃÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ : 

ÃÖæ“Öß – I 

(¿Ö²¤ü / ×¾Ö×¬Ö) 

ÃÖæ“Öß – II 

(×¾Ö¾Ö¸üÞÖ) 

a. †®Öã¯ÖÏÃ£Ö ¿ÖÖê¬Ö 1. ×ÛúÃÖß ¯ÖÏÃÖÓÝÖ ´Öë »ÖÖêÝÖ †¯Ö®Öê ×ÛÎúµÖÖÛú»ÖÖ¯ÖÖë (ÃÖÓÃÛéú×ŸÖ) ÛúÖ ÛîúÃÖê †£ÖÔ 

×®ÖÛúÖ»ÖŸÖê Æïü, ‡ÃÖ ²ÖÖŸÖ ÛúÖ ×®Ö¬ÖÖÔ¸üÞÖ Ûú¸ü®Öê Ûêú ×»Ö‹ ›êü™üÖ ‹Ûú¡Ö Ûú¸ü®ÖÖ …  

b. †®Öã¤îü¬µÖÔ 2. ×ÛúÃÖß ×¾ÖÂÖµÖ ×¾Ö¿ÖêÂÖ Ûêú ÃÖÓ²ÖÓ¬Ö ´Öë ×Ûú‹ ÝÖ‹ Ûú‡Ô ¿ÖÖê¬Ö †¬µÖµÖ®ÖÖë ÃÖê ›êü™üÖ 

‹Ûú¡Ö Ûú¸ü®ÖÖ †Öî¸ü ˆÃÖÛúÖ ×¾Ö¿»ÖêÂÖÞÖ Ûú¸ü®ÖÖ …  

c. ¯Öæ¾Öì¢Ö¸ü ×¾Ö¿»ÖêÂÖÞÖ 3. ×ÛúÃÖß †¾Ö×¬Ö Ûêú ²ÖÖ¤ü ¿ÖÖê¬Ö ÃÖ´Ö×Â™ü (¯ÖÏ×ŸÖ¤ü¿ÖÔ) Ûêú ¾ÖÝÖÔ ×¾Ö¿ÖêÂÖ ÃÖê 

×®ÖµÖ×´ÖŸÖ ºþ¯Ö ÃÖê ›êü™üÖ ‹Ûú¡Ö Ûú¸ü®ÖÖ …  

d. ®Öé•ÖÖ×ŸÖ ¯ÖÏÖÞÖß-×¾Ö–ÖÖ®Ö 4. ¯ÖÏ¤ü¿ÖÔ Ûêú ÃÖ³Öß ¾ÖÝÖÖí ÃÖê ›êü™üÖ ‹Ûú¡Ö Ûú¸ü®ÖÖ … 

 ÛúÖê›ü : 

  a b c d 

 (A) 4 3 2 1 

 (B) 3 4 1 2 

 (C) 2 1 3 4 

 (D) 1 2 4 3 
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41. Match the items in List – I with List – II : 

List – I 

(Terms / Concepts) 

List – II 

(Description) 

a. Outsourcing 1. Personal digital devices that provide 

information about goods and services. 

b. Offshoring 2. Giving the responsibilities of providing 

goods and services to experts and inducting 

them in the company itself. 

c. Steroids 3. Putting up factories to create goods and 

services in other countries other than the 

country of headquarts.  

d. In sourcing 4. Giving the responsibilities to another agents 

to produce goods and services with certain 

specifications.  

 Codes : 

  a b c d 

 (A) 3 4 2 1  

 (B) 1 2 3 4 

 (C) 2 1 4 3  

 (D) 4 3 1 2 

 

42. Identify the correct chronological sequence of the following journal of Mass Media 

Research : 

 (A) Media Asia, Newspaper Research Journal, Public-Opinion Quarterly, Journalism 

Quarterly 

 (B) Journalism Quarterly, Public-Opinion Quarterly, Newspaper Research Journal, 

Media Asia  

 (C) Public-Opinion Quarterly, Newspaper Research Journal, Media Asia, Journalism 

Quarterly 

 (D) Newspaper Research Journal, Media Asia, Public-Opinion Quarterly, Journalism 

Quarterly 

 
43. Find out the actual process of Human Communication in sequential order : 

 (A) Perception, creating meaning, organisation and selection 

 (B) Selection, perception, organisation and creating meaning  

 (C) Organisation, selection, creating meaning and perception 

 (D) Selection, organisation, creating meaning and perception  

 

44. Find out the correct sequential elements in a research proposal/report  

 (A) Introduction, Aim, Objectives, Methodology, Findings, Conclusions, 

Recommendation 

 (B) Introduction, Objectives, Aim, Methodology, Findings, Recommendation, 

Conclusions  

 (C) Introduction, Objectives, Aim, Methodology, Conclusions, Findings, 

Recommendation 

 (D) Introduction, Objectives, Aim, Findings, Methodology, Conclusions, 

Recommendation 
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41. ÃÖæ“Öß – I ÛúÖê ÃÖæ“Öß – II ÃÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ : 

ÃÖæ“Öß – I 

(¿Ö²¤ü / ÃÖÓÛú»¯Ö®ÖÖ‹Ñ) 

ÃÖæ“Öß – II 

(×¾Ö¾Ö¸üÞÖ) 

a. †Öˆ™üÃÖÖêÚÃÖÝÖ 1. ¾ÖîµÖ×ŒŸÖÛú ×›ü×•Ö™ü»Ö ÃÖÖ¬Ö®Ö •ÖÖê ´ÖÖ»Ö †Öî̧ ü ÃÖê¾ÖÖ†Öë Ûêú ÃÖÓ²ÖÓ¬Ö ´Öë ÃÖæ“Ö®ÖÖ ¤êüŸÖÖ Æîü … 

b. †Öò±ú ¿ÖÖêØ¸üÝÖ 2. ×¾Ö¿ÖêÂÖ–ÖÖë ÛúÖê ´ÖÖ»Ö †Öî̧ ü ÃÖê¾ÖÖ ´ÖãÆîüµÖÖ Ûú¸ü®Öê Ûúß ×•Ö´´Öê¤üÖ¸üß ÃÖÖï¯Ö®ÖÖ †Öî¸ü ˆ®Æëü 

ÛÓú¯Ö®Öß ´Öë ³Öß ¿ÖÖ×´Ö»Ö Ûú¸ü®ÖÖ … 

c. Ã™êü¸üÖò‡›ü 3. ˆÃÖ ¤êü¿Ö, ×•ÖÃÖ´Öë ´ÖãÜµÖÖ»ÖµÖ ×Ã£ÖŸÖ Æîü, ÃÖê ×³Ö®®Ö ¤êü¿Ö ´Öë ´ÖÖ»Ö †Öî¸ü ÃÖê¾ÖÖ‹Ñ 

ÃÖé×•ÖŸÖ Ûú¸ü®Öê Ûêú ×»Ö‹ ÛúÖ¸üÜÖÖ®ÖÖ »ÖÝÖÖ®ÖÖ …  

d. ‡®ÖÃÖÖêÚÃÖÝÖ 4. Ûãú”û ×¾Ö×¿Ö×Â™üµÖÖë ÃÖ×ÆüŸÖ ´ÖÖ»Ö †Öî̧ ü ÃÖê¾ÖÖ†Öë ÛúÖ ˆŸ¯ÖÖ¤ü®Ö Ûú¸ü®Öê Ûêú ×»Ö‹ †®µÖ 

‹•Öë™üÖë ÛúÖê ×•Ö´´Öê¤üÖ¸üß ÃÖÖï¯Ö®ÖÖ … 

 ÛúÖê›ü : 

  a b c d 

 (A) 3 4 2 1  

 (B) 1 2 3 4 

 (C) 2 1 4 3  

 (D) 4 3 1 2 

 

42. •Ö®Ö ´Öß×›üµÖÖ ¿ÖÖê¬Ö Ûúß ×®Ö´®Ö×»Ö×ÜÖŸÖ ¯Ö×¡ÖÛúÖ†Öë ÛúÖ ÃÖÆüß ÛúÖ»ÖÛÎú´Ö ¯ÖÆü“ÖÖ×®Ö‹ … 

 (A) ´Öß×›üµÖÖ ‹×¿ÖµÖÖ, ®µÖæ•Ö¯Öê¯Ö¸ü ×¸üÃÖ“ÖÔ •Ö®ÖÔ»Ö, ¯Ö×²»ÖÛú-†Öê¯Öß×®ÖµÖ®Ö Œ¾ÖÖ™Ôü¸ü»Öß, •Ö®ÖÔ×»Ö•´Ö Œ¾ÖÖ™Ôü¸ü»Öß 

 (B) •Ö®ÖÔ×»Ö•´Ö Œ¾ÖÖ™Ôü¸ü»Öß, ¯Ö×²»ÖÛú-†Öê¯Öß×®ÖµÖ®Ö Œ¾ÖÖ™Ôü¸ü»Öß, ®µÖæ•Ö¯Öê¯Ö¸ü ×¸üÃÖ“ÖÔ •Ö®ÖÔ»Ö, ´Öß×›üµÖÖ ‹×¿ÖµÖÖ 

 (C) ¯Ö×²»ÖÛú-†Öê¯Öß×®ÖµÖ®Ö Œ¾ÖÖ™Ôü̧ ü»Öß, ®µÖæ•Ö¯Öê¯Ö¸ü ×¸üÃÖ“ÖÔ •Ö®ÖÔ»Ö, ´Öß×›üµÖÖ ‹×¿ÖµÖÖ, •Ö®ÖÔ×»Ö•´Ö Œ¾ÖÖ™Ôü¸ü»Öß 

 (D) ®µÖæ•Ö¯Öê¯Ö¸ü ×¸üÃÖ“ÖÔ •Ö®ÖÔ»Ö, ´Öß×›üµÖÖ ‹×¿ÖµÖÖ, ¯Ö×²»ÖÛú-†Öê¯Öß×®ÖµÖ®Ö Œ¾ÖÖ™Ôü¸ü»Öß, •Ö®ÖÔ×»Ö•´Ö Œ¾ÖÖ™Ôü¸ü»Öß 

 

43. ´ÖÖ®Ö¾Ö ÃÖÓ¯ÖÏêÂÖÞÖ Ûúß ¾ÖÖÃŸÖ×¾ÖÛú ¯ÖÏ×ÛÎúµÖÖ ÛúÖ ÛÎú´Ö ¯ÖÆü“ÖÖ×®Ö‹ : 

 (A) ²ÖÖê¬Ö, †£ÖÔ ×®ÖÛúÖ»Ö®ÖÖ, ÃÖÓÝÖšü®Ö †Öî̧ ü “ÖµÖ®Ö 

 (B) “ÖµÖ®Ö, ²ÖÖê¬Ö, ÃÖÓÝÖšü®Ö †Öî¸ü †£ÖÔ ×®ÖÛúÖ»Ö®ÖÖ 

 (C) ÃÖÓÝÖšü®Ö, “ÖµÖ®Ö, †£ÖÔ ×®ÖÛúÖ»Ö®ÖÖ †Öî¸ü ²ÖÖê¬Ö 

 (D) “ÖµÖ®Ö, ÃÖÓÝÖšü®Ö, †£ÖÔ ×®ÖÛúÖ»Ö®ÖÖ †Öî¸ü ²ÖÖê¬Ö  

 

44. ¿ÖÖê¬Ö ¯ÖÏÃŸÖÖ¾Ö / ×¸ü¯ÖÖê™Ôü Ûêú ÃÖÆüß ÛÎú×´ÖÛú ŸÖ¢¾ÖÖë ÛúÖê ¯ÖÆü“ÖÖ×®Ö‹ : 

 (A) ¯ÖÏÃŸÖÖ¾Ö®ÖÖ, »ÖõµÖ, ˆ¤Ëü¤êü¿µÖ, ¯ÖÏ×¾Ö×¬Ö, ×®ÖÂÛúÂÖÔ, ˆ¯ÖÃÖÓÆüÖ¸ü, ÃÖÓÃŸÖã×ŸÖ 

 (B) ¯ÖÏÃŸÖÖ¾Ö®ÖÖ, ˆ¤Ëü¤êü¿µÖ, »ÖõµÖ, ¯ÖÏ×¾Ö×¬Ö, ×®ÖÂÛúÂÖÔ, ÃÖÓÃŸÖã×ŸÖ, ˆ¯ÖÃÖÓÆüÖ¸ü 

 (C) ¯ÖÏÃŸÖÖ¾Ö®ÖÖ, ˆ¤Ëü¤êü¿µÖ, »ÖõµÖ, ¯ÖÏ×¾Ö×¬Ö, ˆ¯ÖÃÖÓÆüÖ¸ü, ×®ÖÂÛúÂÖÔ, ÃÖÓÃŸÖã×ŸÖ 

 (D) ¯ÖÏÃŸÖÖ¾Ö®ÖÖ, ˆ¤Ëü¤êü¿µÖ, »ÖõµÖ, ×®ÖÂÛúÂÖÔ, ¯ÖÏ×¾Ö×¬Ö, ˆ¯ÖÃÖÓÆüÖ¸ü, ÃÖÓÃŸÖã×ŸÖ  
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45. Find out the correct sequence in the process of film making  

 (A) Shot, sequence, scene, frame, film 

 (B) Shot, scene, frame, sequence, film 

 (C) Scene, shot, sequence, frame, film 

 (D) Frame, shot, scene, sequence, film  

 

 Read the following passage and answer the question nos. from 46 to 50 : 

  Radio’s development over the years has been very much a function of its potential 

social usage as a medium. The arrival of phonograph, film and the ‘wireless’ all offered 

the reporter a tool for presentation that challenged existing communication of time and 

space, but this was not immediately obvious at the time. In fact, their ultimate application 

differed from their intended purpose. Early pioneers such as Marconi saw radio not as a 

mass medium but as a means of one-to-one communication ! Broadcast journalism 

emerged only after a systematic struggle for acceptance within the media – not just by 

inventors and pioneers of equipment, but by reporters and broadcasters. The techniques 

that are used for reporting today are not automatic or set in stone. They took time to 

develop. Often there was opposition to many of the now accepted tasks that broadcast 

journalists presently undertake on a routine, daily basis. Technical breakthroughs 

throughout the twentieth century relentlessly increased the potential for immediacy and 

hence dramas through recording and reporting that have always aimed to appear as ‘live’ 

as possible. However, the arrival of a new means of disseminating information and 

entertainment tends to destabilize the existing media system, thus radio posed a challenge 

to the historic relationship between wire services and newspapers. The press in both 

Britain and the United States lobbied heavily for statutory restrictions on broadcasting, for 

they wanted to ensure that it was they who carried breaking news first – despite the fact 

that radio was, in retrospect, a more flexible and instant medium for doing this. Early 

radio news was a prisoner to the press. When the BBC started its General News bulletins 

on 23 December 1922, the organization had no in-house journalists. They were dependent 

on the supply of copy from Reuters, which owned the copyright, announced as a prelude 

to each bulletin. The BBC was obliged to transmit radio news only after the appearance of 

morning and evening newspapers. Text-based information had to be converted into 

writing for listeners’ ears, into a style suitable for radio, but there were no interviews, 

features or actuality. Notwithstanding this, radio’s take-off was swift and public 

enthusiasm for it peaked during the golden age’ of the 1930s and 1940s. Millions used 

radio as the main source of both information and entertainment. News was just one 

element of a schedule among drama, soap operas, music, comedy and talks. The thinking 

was that audiences should enjoy the entire range of mixed programming output, from 

classical music through to drama and news. Audiences were not separated or 

differentiated. This coexistence has involved gradual adaptations towards more 

entertaining styles of news presentation. 
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45. ×±ú»´Ö ŸÖîµÖÖ¸ü Ûú¸ü®Öê Ûúß ¯ÖÏ×ÛÎúµÖÖ ´Öë ÃÖÆüß ÛÎú´Ö ÛúÖê ¯ÖÆü“ÖÖ×®Ö‹ : 

 (A) ¿ÖÖò™ü, ÃÖßŒ¾ÖëÃÖ, ÃÖß®Ö, ±Ïêú´Ö, ×±ú»´Ö  

 (B) ¿ÖÖò™ü, ÃÖß®Ö, ±Ïêú´Ö, ÃÖßŒ¾ÖëÃÖ, ×±ú»´Ö 

 (C) ÃÖß®Ö, ¿ÖÖò™ü, ÃÖßŒ¾ÖëÃÖ, ±Ïêú´Ö, ×±ú»´Ö  

 (D) ±Ïêú´Ö, ¿ÖÖò™ü, ÃÖß®Ö, ÃÖßŒ¾ÖëÃÖ, ×±ú»´Ö 

 

×®Ö´®Ö×»Ö×ÜÖŸÖ ÝÖªÖÓ¿Ö ÛúÖê ¯Ö×œÌü‹ †Öî¸ü ¯ÖÏ¿®Ö ÃÖÓÜµÖÖ 46 ÃÖê 50 ŸÖÛú Ûêú ˆ¢Ö¸ü ¤üß×•Ö‹ : 

 ×¯Ö”û»Öê Ûãú”û ¾ÖÂÖÖí ÃÖê ¸êü×›üµÖÖê ÛúÖ ×¾ÖÛúÖÃÖ ‹Ûú ÃÖ´Ö£ÖÔ ÃÖÖ´ÖÖ×•ÖÛú ˆ¯ÖµÖÖêÝÖ Ûêú ´ÖÖ¬µÖ´Ö Ûêú ºþ¯Ö ´Öë ÛúÖµÖÔ Ûú¸ü ¸üÆüÖ Æîü … 

±úÖê®ÖÖêÝÖÏÖ±ú, ×±ú»´Ö †Öî̧ ü ¾ÖÖµÖ¸ü»ÖêÃÖ Ûêú †ÖÝÖ´Ö®Ö ®Öê ×¸ü¯ÖÖê™Ôü¸ü ÛúÖê ¯ÖÏÃŸÖãŸÖßÛú¸üÞÖ Ûêú ×»Ö‹ ‹Ûú ˆ¯ÖÛú¸üÞÖ ×¤üµÖÖ ×•ÖÃÖ®Öê †Ö•Ö 

Ûêú ÃÖ´ÖµÖ †Öî¸ü Ã£ÖÖ®Ö Ûêú ÃÖÓ¤ü³ÖÔ ´Öë ¾ÖŸÖÔ´ÖÖ®Ö ÃÖ´¯ÖÏêÂÖÞÖ ÛúÖê “Öã®ÖÖîŸÖß ¤üß, ¯Ö¸ü®ŸÖã ˆÃÖ ÃÖ´ÖµÖ ŸÖã̧ ÓüŸÖ ‹êÃÖÖ ®ÖÆüà »ÖÝÖŸÖÖ £ÖÖ … 

¾ÖÖÃŸÖ¾Ö ´Öë ˆ®ÖÛúÖ “Ö¸ü´Ö ¯ÖÏµÖÖêÝÖ ˆ®ÖÛêú †×³Ö¯ÖÏêŸÖ ˆ§êü¿µÖ ÃÖê ×³Ö®®Ö £ÖÖ … ¯ÖÏÖ Ó̧ü×³ÖÛú ¯Öã¸üÖê¬ÖÖ†Öë •ÖîÃÖê ´ÖÖÛúÖì®Öß ®Öê ¸êü×›üµÖÖê ÛúÖê 

•Ö®ÖÃÖÓ“ÖÖ¸ü ÛúÖ ´ÖÖ¬µÖ´Ö ®ÖÆüà ²Ö×»Ûú ¾µÖ×ŒŸÖ ¯ÖÏ×ŸÖ ¾µÖ×ŒŸÖ ÃÖ´¯ÖÏêÂÖÞÖ ´ÖÖ®ÖÖ … ¯ÖÏÃÖÖ¸üÞÖ ¯Ö¡ÖÛúÖ×¸üŸÖÖ ÛúÖ ˆ¤üµÖ ´Öß×›üµÖÖ Ûêú ³ÖßŸÖ¸ü 

‹Ûú Ã¾ÖßÛéú×ŸÖ Ûêú ×»Ö‹ ¾µÖ¾Ö×Ã£ÖŸÖ ÃÖÓ‘ÖÂÖÔ Ûêú ²ÖÖ¤ü Æãü†Ö; µÖÆü µÖÓ¡ÖÖë Ûêú †Ö×¾ÖÂÛúÖ¸üÖë µÖÖ ¯Öã¸üÖê¬ÖÖ†Öë «üÖ¸üÖ ®ÖÆüà »ÖÖµÖÖ ÝÖµÖÖ 

²Ö×»Ûú ×¸ü¯ÖÖê™ÔüÃÖÔ µÖÖ ¯ÖÏÃÖÖ¸üÛúÖë «üÖ¸üÖ »ÖÖµÖÖ ÝÖµÖÖ … †Ö•Ö ×¸ü¯ÖÖêÚ™üÝÖ Ûêú ×»Ö‹ ×•Ö®Ö ŸÖÛú®ÖßÛúÖë ÛúÖ ¯ÖÏµÖÖêÝÖ ×ÛúµÖÖ •ÖÖŸÖÖ Æîü ¾Öî 

Ã¾Öî×“”ûÛú µÖÖ ×»Ö×ÜÖŸÖ ®ÖÆüà Æîü, ˆ®Æëü ×¾ÖÛú×ÃÖŸÖ ÆüÖê®Öê ´Öë ÃÖ´ÖµÖ »ÖÝÖÖ … †Ö•Ö ×•Ö®Ö Ã¾ÖßÛéúŸÖ ÛúÖµÖÖí ÛúÖ ˆ¯ÖµÖÖêÝÖ ¯ÖÏÃÖÖ¸üÞÖ 

×¸ü¯ÖÖê™Ôü¸ü ¯ÖÏ×ŸÖ×¤ü®Ö Ûêú ÛúÖµÖÖí ´Öë Ûú¸üŸÖê Æïü, Ûú³Öß ˆ®Æüà ÛúÖ ×¾Ö¸üÖê¬Ö ×ÛúµÖÖ •ÖÖŸÖÖ £ÖÖ … 20¾Öà ÃÖ¤üß Ûêú ¤üÖî̧ üÖ®Ö ŸÖÛú®ÖßÛúß 

ÃÖ±ú»ÖŸÖÖ†Öë Ûêú †®Ö¾Ö¸üŸÖ ˆ¯ÖµÖÖêÝÖ ®Öê Ÿ¾Ö×¸üŸÖÖ Ûêú ×»Ö‹ ˆ®ÖÛêú ˆ¯ÖµÖÖêÝÖ Ûúß ÃÖÖ´Ö£µÖÔ ÛúÖê ²ÖœÌüÖµÖÖ, ‡ÃÖ×»Ö‹ ®ÖÖ™üÛúÖë ÛúÖê ³Öß 

×¸ü¯ÖÖêÚ™üÝÖ ¾Ö ×¸üÛúÖòÚ›üÝÖ Ûêú ´ÖÖ¬µÖ´Ö ÃÖê µÖ£ÖÖÃÖÓ³Ö¾Ö ÃÖ•Öß¾Ö ²Ö®ÖÖ®Öê Ûêú ˆ§êü¿µÖ ÛúÖê ¯Öæ¸üÖ ×ÛúµÖÖ ÝÖµÖÖ … ×±ú¸ü ³Öß ¯ÖÏÃÖÖ¸üÞÖ ÃÖæ“Ö®ÖÖ 

†Öî¸ü ´Ö®ÖÖê Ó̧ü•Ö®Ö Ûêú ÃÖÖ¬Ö®ÖÖë ®Öê ¾ÖŸÖỐ ÖÖ®Ö ´Öß×›üµÖÖ ¯ÖÏÞÖÖ»Öß ÛúÖê †×Ã£Ö¸ü Ûú¸ü®Öê ÛúÖ ¯ÖÏµÖÖÃÖ ×ÛúµÖÖ … ‡ÃÖ ¯ÖÏÛúÖ¸ü ¸êü×›üµÖÖê ®Öê ¾ÖÖµÖ¸ü 

ÃÖÙ¾Ö×ÃÖ•ÖÌ †Öî¸ü ÃÖ´ÖÖ“ÖÖ¸ü¯Ö¡ÖÖë Ûêú ‹ê×ŸÖÆüÖ×ÃÖÛú ÃÖÓ²ÖÓ¬ÖÖë Ûêú ÃÖÖ´Ö®Öê ‹Ûú “Öã®ÖÖîŸÖß ÜÖ›Ìüß Ûú¸ü ¤üß … ×²ÖÎ™êü®Ö †Öî¸ü µÖã®ÖÖ‡™êü›ü Ã™êü™ËüÃÖ 

´Öë ¯ÖÏêÃÖ ®Öê ¤ü»Ö²ÖÓ¤üß Ûú¸üÛêú ¯ÖÏÃÖÖ¸üÞÖ ¯Ö¸ü ²ÖÆãüŸÖ †×¬ÖÛú ÃÖÓ¾Öî¬ÖÖ×®ÖÛú ¯ÖÏ×ŸÖ²ÖÓ¬Ö »ÖÝÖÖ‹ ŒµÖÖë×Ûú ¾Öê µÖÆü ÃÖã×®Ö×¿“ÖŸÖ Ûú¸ü®ÖÖ “ÖÖÆüŸÖê 

£Öê Ûêú ÃÖ¾ÖÔ¯ÖÏ£Ö´Ö ¾Öê Æüß ÃÖ´ÖÖ“ÖÖ¸ü ¤êü ÃÖÛúŸÖê Æïü, ‡ÃÖÛêú ×¾Ö¯Ö¸üßŸÖ ŸÖ£µÖ µÖÆü £ÖÖ ×Ûú ‡ÃÖÛêú ×»Ö‹ ¸êü×›üµÖÖê ‹Ûú †×¬ÖÛú »Ö“Öß»ÖÖ 

†Öî¸ü ŸÖŸÛúÖ»Ö ÛúÖ´Ö Ûú¸ü®Öê ¾ÖÖ»ÖÖ ´ÖÖ¬µÖ´Ö Æîü … ¯ÖÏÖ Ó̧ü³Ö ´Öë ȩ̂ü×›üµÖÖê ÃÖ´ÖÖ“ÖÖ¸ü ¯ÖÏêÃÖ Ûêú ²ÖÓ¤üß Ûêú ÃÖ´ÖÖ®Ö £Öê … ²Öß.²Öß.ÃÖß. ®Öê 23 

×¤üÃÖÓ²Ö¸ü 1922 ´Öë •Ö²Ö ÃÖÖ´ÖÖ®µÖ ÃÖ´ÖÖ“ÖÖ¸ü ²Öã»Öê×™ü®Ö ¯ÖÏÖ¸Óü³Ö ×ÛúµÖÖ ŸÖÖê ˆÃÖ ÃÖÓÝÖšü®Ö Ûêú ¯ÖÖÃÖ ÛúÖê‡Ô †ÖÓŸÖ×¸üÛú ¯Ö¡ÖÛúÖ¸ü ³Öß ®ÖÆüà 

£ÖÖ … ¾Öê ¯ÖÏ×ŸÖ Ûêú ×»Ö‹ ¸üÖµÖ™üÃÖÔ ¯Ö¸ü ×®Ö³ÖÔ̧ ü £Öê ŒµÖÖë×Ûú ¸üÖµÖ™üÃÖÔ Ûêú ¯ÖÖÃÖ ÛúÖò¯Öß¸üÖ‡™ü £ÖÖ ×•ÖÃÖÛúß ‘ÖÖêÂÖÞÖÖ ¯ÖÏŸµÖêÛú ²Öã»Öê×™ü®Ö ÃÖê 

¯ÖÆü»Öê Ûú¸ü®Öß ¯Ö›ÌüŸÖß £Öß … ²Öß.²Öß.ÃÖß. ¸êü×›üµÖÖê ÃÖ´ÖÖ“ÖÖ¸üÖë ÛúÖ ¯ÖÏÃÖÖ¸üÞÖ ¯ÖÏÖŸÖ:ÛúÖ»Öß®Ö †Öî¸ü ÃÖÖµÖÓÛúÖ»Öß®Ö ÃÖ´ÖÖ“ÖÖ¸üÖë Ûêú ”û¯Ö®Öê Ûêú 

²ÖÖ¤ü Æüß Ûú¸ü®Öê Ûêú ×»Ö‹ ²ÖÖ¬µÖ £Öê … ´Öæ»Ö¯ÖÖšü ¯Ö¸ü †Ö¬ÖÖ×¸üŸÖ ×»Ö×ÜÖŸÖ ÃÖæ“Ö®ÖÖ ÁÖÖêŸÖÖ†Öë Ûêú ÛúÖ®ÖÖë ŸÖÛú ¯ÖÆãÑü“ÖÖ®Öê Ûêú ×»Ö‹ 

¸êü×›üµÖÖê Ûêú ×»Ö‹ ˆ¯ÖµÖÖêÝÖß ¿Öî»Öß ÛúÖ ¯ÖÏµÖÖêÝÖ ×ÛúµÖÖ •ÖÖŸÖÖ £ÖÖ … ¯Ö¸ü®ŸÖã ÛúÖê‡Ô ‡Ó™ü¸ü¾µÖæ, ±úß“Ö¸ü µÖÖ ¯ÖÏŸµÖõÖ ¯ÖÏÃÖÖ¸üÞÖ ®ÖÆüà £ÖÖ … 

‡ÃÖÛêú ²ÖÖ¾Ö•Öæ¤ü 1930 ÃÖê 1940 Ûêú Ã¾ÖÞÖÔÛúÖ»Ö ´Öë ¸êü×›üµÖÖê Ûúß ˆ›ÌüÖ®Ö ²ÖÆãüŸÖ ŸÖß¾ÖÎ £Öß ŸÖ£ÖÖ •Ö®ÖŸÖÖ ÛúÖ ˆŸÃÖÖÆü ³Öß “Ö¸ü´Ö ¯Ö¸ü 

£ÖÖ … »ÖÖÜÖÖë »ÖÖêÝÖÖë ®Öê ȩ̂ü×›üµÖÖê ÛúÖê ÃÖæ“Ö®ÖÖ ¾Ö ´Ö®ÖÖê Ó̧ü•Ö®Ö Ûêú ¯ÖÏ´ÖãÜÖ ÄÖÖêŸÖ Ûêú ºþ¯Ö ´Öë ×»ÖµÖÖ … ®ÖÖ™üÛú, ÃÖÖê¯Ö †Öò¯Öê¸üÖ, ÃÖÓÝÖßŸÖ, 

ÆüÖÃµÖ Ûêú ÃÖÖ£Ö ÃÖ´ÖÖ“ÖÖ¸ü ³Öß ×®Ö¬ÖÖÔ×¸üŸÖ ÛúÖµÖÔÛÎú´Ö ÛúÖ ‹Ûú †ÓÝÖ £ÖÖ … ×¾Ö“ÖÖ¸ü µÖÆü £ÖÖ ×Ûú ÁÖÖêŸÖÖ†Öë ÛúÖê ×´Ö»Öê-•Öã»Öê ÛúÖµÖÔÛÎú´Ö 

Ûêú ¯Ö×¸üÞÖÖ´Ö ÛúÖ ¯Öæ¸üÖ †Ö®ÖÓ¤ü ×´Ö»Öê, ¿ÖÖÃ¡ÖßµÖ ÃÖÓÝÖßŸÖ Ûêú ´ÖÖ¬µÖ´Ö ÃÖê ®ÖÖ™üÛú †Öî¸ü ÃÖ´ÖÖ“ÖÖ¸ü ³Öß … ÁÖÖêŸÖÖ†Öë ´Öë ³Öê¤ü³ÖÖ¾Ö µÖÖ 

†»ÖÝÖÖ¾Ö ®ÖÆüà ×ÛúµÖÖ ÝÖµÖÖ … ‡ÃÖ ÃÖÆü-†×ÃŸÖŸ¾Ö ®Öê ¬Öß¸êü-¬Öß¸êü ÃÖ´ÖÖ“ÖÖ¸ü ¯ÖÏÃŸÖã×ŸÖ Ûêú ²ÖêÆüŸÖ¸ü ¾Ö ´Ö®ÖÖê Ó̧ü•ÖÛú ŸÖ¸üßÛúÖë ÛúÖê 

†¯Ö®ÖÖµÖÖ …  
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46. What were the innovations that challenged the time and space in communication ? 

 (A) Radio and printing press (B) Newspaper 

 (C) Phonograph, film and wireless (D) Wireless 

 

47. What was mentioned at the beginning of news bulletins of the BBC in early days ? Why 

was it so ? 

 (A) The sources, as the sources owned the copyright 

 (B) The sources, as the BBC gathered news items from them  

 (C) The name of the news presenter as the authority 

 (D) The name of the news director as the authority  

 

48. Why was the 1930s and 1940s considered as the golden age for the radio ? 

 (A) More people had radio set  

 (B) Radio was a credible source of information and entertainment  

 (C) Radio was very influential   

 (D) Millions used radio as the main source of information and entertainment  

 

49. What made the news presentation as entertaining ? 

 (A) Because it was interspersed with other elements such as drama, music, comedy, and 

talks  

 (B) Because entertaining elements were included in news bulletins 

 (C) Because special musical tone was added to news  

 (D) Because the presentation style changed from reading to talking  

 

50. What was the challenge that radio posed to the existing stable media ? 

 (A) Radio used news means to disseminate information and entertainment 

 (B) Radio compressed news into small bits  

 (C) Radio had a suitable style to grab more audience  

 (D) Radio used the wireless medium  

__________ 
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46. ¾Öê ÛúÖî®Ö ÃÖê ®Ö¾ÖÖ“ÖÖ¸ü £Öê ×•Ö®ÆüÖë®Öê ÃÖ´¯ÖÏêÂÖÞÖ ´Öë ÃÖ´ÖµÖ ¾Ö Ã£ÖÖ®Ö ÛúÖê “Öã®ÖÖîŸÖß ¤üß ? 

 (A) ¸êü×›üµÖÖê †Öî¸ü Ø¯ÖÏØ™üÝÖ ¯ÖÏîÃÖ  (B) ÃÖ´ÖÖ“ÖÖ¸ü¯Ö¡Ö  

 (C) ±úÖê®ÖÖêÝÖÏÖ±ú, ×±ú»´Ö †Öî¸ü ¾ÖÖµÖ¸ü»ÖîÃÖ  (D) ¾ÖÖµÖ¸ü»ÖîÃÖ 

 

47. ¯ÖÏÖ¸Óü×³ÖÛú ×¤ü®ÖÖë ´Öë ²Öß.²Öß.ÃÖß. Ûêú ÃÖ´ÖÖ“ÖÖ¸üÖë Ûêú ¯ÖÏÖ Ó̧ü³Ö ´Öë ×ÛúÃÖÛúÖ ˆ»»ÖêÜÖ Ûú¸ü®ÖÖ ¯Ö›ÌüŸÖÖ £ÖÖ ? ‹êÃÖÖ ŒµÖÖë £ÖÖ ? 

 (A) ÄÖÖêŸÖÖë ÛúÖ, ŒµÖÖë×Ûú ÄÖÖêŸÖÖë Ûêú ¯ÖÖÃÖ ÛúÖò¯Öß¸üÖ‡™ü †×¬ÖÛúÖ¸ü £Öê …  

 (B) ÄÖÖêŸÖÖë ÛúÖ, ŒµÖÖë×Ûú ²Öß.²Öß.ÃÖß. ÃÖ´ÖÖ“ÖÖ¸ü ˆ®Æüà ÃÖê ¯ÖÏÖ¯ŸÖ Ûú¸üŸÖß £Öß …  

 (C) ÃÖ´ÖÖ“ÖÖ¸ü ¯ÖÏÃŸÖÖêŸÖÖ ÛúÖ ®ÖÖ´Ö ‹Ûú ¯ÖÏÖ×¬ÖÛúÖ¸üß Ûêú ºþ¯Ö ´Öë  

 (D) ÃÖ´ÖÖ“ÖÖ¸ü ÃÖÓ¯ÖÖ¤üÛú ÛúÖ ®ÖÖ´Ö ‹Ûú ¯ÖÏÖ×¬ÖÛúÖ¸üß Ûêú ºþ¯Ö ´Öë  

 

48. 1930 ÃÖê 1940 Ûêú ¤ü¿ÖÛú ÛúÖê ¸êü×›üµÖÖê ÛúÖ Ã¾ÖÞÖÔµÖãÝÖ ŒµÖÖë ÛúÆüÖ ÝÖµÖÖ ? 

 (A) †×¬ÖÛúŸÖ¸ü ¾µÖ×ŒŸÖµÖÖë Ûêú ¯ÖÖÃÖ ¸êü×›üµÖÖê ÃÖê™ü £Öê  

 (B) ¸êü×›üµÖÖê ÃÖæ“Ö®ÖÖ ¾Ö ´Ö®ÖÖȩ̂ Óü•Ö®Ö ÛúÖ ÁÖêµÖÃÛú¸ü ÄÖÖêŸÖ £ÖÖ  

 (C) ¸êü×›üµÖÖê †ŸµÖÓŸÖ ¯ÖÏ³ÖÖ¾Öß £ÖÖ 

 (D) »ÖÖÜÖÖë »ÖÖêÝÖ ȩ̂ü×›üµÖÖê ÛúÖ ¯ÖÏµÖÖêÝÖ ´Ö®ÖÖê Ó̧ü•Ö®Ö ¾Ö ÃÖ´ÖÖ“ÖÖ¸ü Ûêú ÄÖÖêŸÖ Ûêú ºþ¯Ö ´Öë Ûú¸üŸÖê £Öê  

 

49. ÃÖ´ÖÖ“ÖÖ¸ü ¯ÖÏÃŸÖã×ŸÖ ÛúÖê ´Ö®ÖÖê Ó̧ü•ÖÛú ×ÛúÃÖ®Öê ²Ö®ÖÖµÖÖ ? 

 (A) ŒµÖÖë×Ûú ‡ÃÖê ¤æüÃÖ ȩ̂ü ŸÖ¢¾ÖÖë ®ÖÖ™üÛú, ÃÖÓÝÖßŸÖ, ÆüÖÃµÖ †Öî¸ü ¤æüÃÖ¸üß ¾ÖÖŸÖÖÔ†Öë Ûêú ÃÖÖ£Ö ×´Ö»ÖÖ ×¤üµÖÖ ÝÖµÖÖ …  

 (B) ŒµÖÖë×Ûú ÃÖ´ÖÖ“ÖÖ¸ü ²Öã»Öê×™ü®Ö ´Öë ´Ö®ÖÖȩ̂ Óü•ÖÛú ŸÖ¢¾ÖÖë ÛúÖ ÃÖ´ÖÖ¾Öê¿Ö ×ÛúµÖÖ ÝÖµÖÖ …  

 (C) ÃÖ´ÖÖ“ÖÖ¸ü ´Öë ×¾Ö¿ÖêÂÖ ÃÖÓÝÖßŸÖÖŸ´ÖÛú ŸÖÖ®Ö ÛúÖê •ÖÖê›Ìü ×¤üµÖÖ ÝÖµÖÖ … 

 (D) ŒµÖÖë×Ûú ÃÖ´ÖÖ“ÖÖ¸ü ¯ÖÏÃŸÖã×ŸÖ Ûúß ¿Öî»Öß ¯Öšü®Ö ÃÖê Æü™üÖÛú¸ü ¾ÖÖŸÖÖÔŸ´ÖÛú Ûú¸ü ¤üß ÝÖ‡Ô … 

 

50. ¾Ö¢ÖÔ´ÖÖ®Ö Ã£ÖÖµÖß ´Öß×›üµÖÖ Ûêú ÃÖÖ´Ö®Öê ¸êü×›üµÖÖê ®Öê ŒµÖÖ “Öã®ÖÖîŸÖß ¸üÜÖß ? 

 (A) ¸êü×›üµÖÖê «üÖ¸üÖ ¯ÖÏµÖãŒŸÖ ÃÖ´ÖÖ“ÖÖ¸ü ÛúÖ †Ö¿ÖµÖ £ÖÖ ÃÖæ“Ö®ÖÖ ÛúÖ ¯ÖÏÃÖÖ¸üÞÖ †Öî¸ü ´Ö®ÖÖê Ó̧ü•Ö®Ö 

 (B) ¸êü×›üµÖÖê ¸ü×“ÖŸÖ ÃÖ´ÖÖ“ÖÖ¸üÖë ÛúÖê ”ûÖê™êü ”ûÖê™êü †Ó¿ÖÖë ´Öë ¤êü®ÖÖ 

 (C) ¸êü×›üµÖÖê Ûúß ¿Öî»Öß †×¬ÖÛú ÁÖÖêŸÖÖ†Öë ÛúÖê †ÖÛúÙÂÖŸÖ Ûú¸üŸÖß Æîü … 

 (D) ¸êü×›üµÖÖê ¾ÖÖµÖ¸ü»ÖîÃÖ ´Öß×›üµÖ´Ö ÛúÖ ¯ÖÏµÖÖêÝÖ Ûú¸üŸÖÖ Æîü … 

__________ 
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